CURRICULUM VITAE
Name: 	Miriam Topalian Al Moussan
Date of Birth:	October 05, 1983
Nationality: 	Lebanese 
Current position: 	Marketing and Communication Executive
Mobile Number: 	+96170314881
Contact:	E-mail: Miriam-topalian@live.co.uk, LinkedIn: pub/miriam-topalian,
	
Key qualification: 
[bookmark: _GoBack]Content marketing, Storytelling, briefs, budget, marketing plan, event planning, communication, public relation, management, media relation, market study and surveys, marketing strategy, brand management, brand image, strategy and development, distribution and FMCG.
Education:
2018-till present: Saint Joseph University (USJ), Lebanon
Masters in Information and Communication (None graduated)
(Major courses: Public Relation, Journalism, Creativity, Digital and Social Media …)
2009-2015: Saint Joseph University (USJ), Lebanon
Bachelor in Marketing and Advertising (Graduated)
(Major courses: Media Planning, Marketing, International Marketing, gestion d’une agence de pub)
2004-2007: Ecole de commerce Pigier, Lebanon 
DEUG in Business Administration 
1999 – 2002: Collége Elysée, Lebanon
Lebanese Baccalaureate, Option: Economy and Sociology
Experience Record:
November 2016 – Till present: Marketing and Communication Executive
Radisson Blu Martinez Hotel, Beirut
The brand falls under Radisson Hotel Group. I am in charge of all the monthly marketing budget sheet, PR and marketing online and offline activities. During my professional career, I managed to respect the standards of marketing and manage my budget. I am responsible for the Facebook page and the Instagram account of Radisson Blu Martinez hotel. Expertise with online channels, communications protocols (‘netiquette’), and online monitoring and search techniques expertise with use of MS Office and graphic applications.  
August 2015 – September 2016: Brand Coordinator
U-Food SAL
Exclusive distributor for well-known French cheese in the Lebanese market.
I was in charge of the conception of a full yearly marketing plan for Benina, L’exquis and Lustucru. As a brand coordinator, I was in charge of respecting the annual budget, implement all the in-store activations, and analyze data and competition through weekly market visits.
November 2013 – August 2015: BTL Account Executive
On The Line Communications SARL, Beirut, Lebanon 
A brand experience agency based in Lebanon with a network in the entire Middle East.
I enjoyed my role where I have implemented different in store activations and created BTL concepts/events for several FMCG brands: Siblou, Plein Soleil, Wadi El Akhdar, Bic, Cortas, Ulker, Dr. Oetker, Canderel, Kellogg’s, and I assisted in the organization of Samsung Note 4 and S6/S6 Edge launching event.
July – August 2012: Intern Account Executive and Media Planning
Havas Worldwide (Euro RSCG chain), Beirut, Lebanon
Havas Worldwide offers fully integrated marketing solutions plus the award-winning capabilities of our global divisions.
I learned during those 2 months the technique of writing creative briefs, how to develop my presentation skills and how to assist in brainstorming sessions. While the work in the media planning department was different, I had the chance to analyze the market, define the marketing objective, than the communication objective and the media strategy.
July – August 2011: Intern Marketing 
Holdal, Ets. Abou Adal, Beirut, Lebanon
The company excels in a range of customized services in the Levant region including FMCG & Selective Distribution, Pharmaceuticals, Retail & Luxury Goods, Logistics & Manufacturing.
During this period, I learned how to manage the clients’ portfolio and to keep it up to date. I learned how to do the monitoring and the press release.  As well, I assisted them in launching Beesline. 
July – August 2010: Intern Sales 
G. Vincenti & Sons, Beirut, Lebanon
The Vincenti group's holding currently represents and distributes international brands of food products of all kinds, dairy products, confectioneries …
During this period, I developed my sales and negotiation techniques. This internship allowed me to enter the market as sales force and merchandiser. 
Languages:
	Speaking 	Reading	Writing
Arabic 	Excellent 	Good	Good
French	Excellent	Excellent	Excellent
English 	Very good	Very good	Very Good
Computer Knowledge:
MS Office (Word, Excel, PowerPoint)
SPSS
InDesign, Photoshop (beginner) 
Activities:
Former volunteer at Lebanese Red Cross, Gemayze station
Certifications and seminars: 
Canon Photography workshop
AI, Communication and the New Age
Web Doc et cultures numériques
Digital Revolution

