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Summary
[bookmark: _GoBack]Graduate marketing student from the Lebanese American University. Self-driven and diligent marketer in setting marketing strategies. Capable using marketing tools to reach high level of customer satisfaction. Implanted 3 marketing strategies to reach optimal results with Studypedia, IRADA, and LAU Nestle’s Case Competition. Gained experience in sales for 2 years in Azadea. In Addition to having 4 months of experience as a Marketing executive officer in executing all tasks to run a Start-up at Irada by setting and implanting strategies. Attended 3 psychology courses at the Lebanese American University to understand consumer preferences and cultural diversity. I have been working for 3 years while pursuing my bachelor’s degree in business at The Lebanese American University that turned all my knowledge into practice. 


[bookmark: _Hlk536290762]Education
Lebanese American University (LAU), Beirut, Lebanon                                Sept. 2016 – May 2019
Bachelor of Business Administration (BBA) – Emphasis in Marketing (Cumulative GPA: 3.02)
Honors
Honor List                                                                                                       Jan. 2018 – June 2019
GPA above 3.2
[bookmark: _Hlk536295551]Beirut Baptist School (BBS), Beirut, Lebanon 	                                          Sept. 2000 – May 2016
Lebanese Baccalaureate, Series ES, Economics.
Professional experience 
[bookmark: _Hlk512719796]EduDMG, Beirut, Lebanon                                                                              February 2019 – Present Assistant Manager	
· Altered their pricing strategy to change consumer positioning of the pricing set
· Updated excel sheets concerning all data and managed all procurement process.
· Worked on online social media strategy to increase awareness on their social platforms
· Contacted clients to attend and work on commission based strategy to increase
[bookmark: _Hlk512720444]Irada, Beirut, Lebanon                                                                                 Sept. 2018 – Jan. 2018	
Marketing Executive                                                                                                 
· Managed their non-profit learning center on all social media platforms with a differentiated positioning in the consumer’s perspective using niche marketing and created social media content on all their social media platforms to position the service as up-scale service.
· Identified their target market (SPT) and reached as many customers possible by altering promotional strategies and worked with schools for affiliations and sponsorships.
· Set schedules for the students and teachers to maximize time-efficiency ensuring quality control decreased waste to the minimum and increased productivity.
· Created applications for registrations, build a keen marketing mix services for the target market, and hired teachers that are suitable for the required position.
· Monitored the repositioning of the center through social media metrics using google analytics and altered changes with prices and services based on the competitors in the same industry and customer preference.
· Increased their level of awareness by 20% organically through creating content on their social platforms reaching 8,000 people organically.
· Prepared all the business strategy updates on weekly basis, communicated with board of committee members, organized all collected databases, and created organized excel sheets with primary data and forecasts.
Studypedia, Beirut, Lebanon                                                                     July 2018 – August 2018	                 
Marketing Intern                                                                                          
· Contacted two of their sponsors to reach an agreement upon the events held to increase their awareness and plan a systematic awareness campaign for the events on their social media pages.
· Reached out more than 30 students via telemarketing on personal level to follow up with them.
· [bookmark: _Hlk528187751]Increased their local awareness by highlighting their competitive advantage in comparison to their competitors by the aid of Instagram Boost.
Massimo Dutti, Beirut, Lebanon                                                               June 2016 – Sept. 2018
Sales Associate 
· Worked in store as a fashion consultant with customer attaining the exceptional customer service and high communication skills.
· Participated in many training sessions such as “Exceptional Customer Service”, “Fashion Styling”, and “Sales Metrics” to become a professional sales associate aligned with the brand’s image. 
· Communicated with many diverse customers and promoted the shopping experience presented in-store focusing on the customer’s needs through applying smart tech application (RFID).
· Assisted their sales to increase, reached the target aimed for day by day with team members.
· Configured customer needs and easily styled them based on customer character and style.
· Ranked top 2nd Sales Associate of the month out of all the team members in-store.

Extracurricular activities 
[bookmark: _Hlk512720599][bookmark: _Hlk512720778]      Ballet – Dance Club                  	                                                         Sept. 2007 – May 2009 
· Preformed with a team of ballerina dancers from various cultural backgrounds in a stadium.
· Practiced on weekly basis dance choreography and synchronizing movements to become in harmony. 
· Understood the art of dancing as a team with organized dance movements meticulously.
Gymnastics	                                                                              Sept. 2007 – May 2009    
· Learned to fully interact with my body to understand its functions and be able to expand muscle movements.
· Preformed back flips, front flips, and handless cartwheels. 
Lion Case Study Competition                                                              Fall 2016-2017
· Created a marketing strategy to reposition Lion Cereal as a brand by settling a marketing strategy for judges from product enhancements to features added and change in product package to reach their target market.
· Used Marketing Mix tools to promote the brand and diversify it to understanding the real adversities this brand has in the market and its opportunities. 
· Shot advertisements for the brand to reposition it and grab attention on social media.
· Estimated the prices for all the strategy and the rewards given for their campaign. 
Skills and interests
Languages 	Fluent in spoken and written Arabic, English. Intermediate in spoken French.
Computer         MS Office (Excel, Word, PowerPoint, Outlook), Excel Solver, SPSS, and Photoshop.
 
[bookmark: _Hlk536295135]Interests	Social psychology, consumer behaviour, entrepreneurial marketing, advertising, photography, sports (football, swimming, skiing, biking), public speaking, emotional intelligence, and reading philosophy and psychology books specifically. 
Skills		Google analytics, search engine optimization, retail, direct marketing, marketing strategy, RFID, SPT (Segmenting, Positioning, and Targeting), e-commerce, interpersonal communication, online marketing, sales metrics, and product marketing.
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