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Objective 
An ambitious marketing and advertising undergraduate with a minor in psychology who is eager to gain knowledge and expertise in the digital and advertising domain. Hoping to land an internship at a well-established company to further develop my skill set while also helping the company achieve its objectives.     
Education 
Rafik Hariri University – Mechref, Lebanon (2015 - 2019)
· Bachelor of Business Administration (BBA)
· Undergraduate degree in Marketing and Advertising (88.32 GPA)
· Minor in Psychology (93.0 GPA)
Dar Jana International School – Jeddah, Saudi Arabia (2003- 2015)
· American High School Diploma
Awards  
· Distinction Graduate with Bachelor of Business Administration in Marketing and Advertising
· 2nd place in LAU Case Competition for MSD, Pharmaceutical company 
Experience 
Administrative assistant at the College of Business Administration (Fall 2018-Spring 2019):
· Teaching assistant assigned to Dr. Marwan Wahbi
· Responsible for creating posters and designs for on-campus digital ads
· Assisting in data entry and updating files for accreditation
Freelanced as a marketer for Heateachs (Spring 2019): 
· Developed a marketing plan for product named “Cooling Pillow”: 
· Analyzed the current mattress market in Lebanon
· Created a promotional strategy  
· Formed an implementation strategy
· Implemented a sales process cycle 
Internship in Client Servicing at the Creative 9 (Currently | Finish on July 18):
· Construct competitive analysis 
· Generate ideas to increase social media presences for clients and follow up with engagement level
· Generate ihjoz links for Beirut Design Week 2019 
· Design ihjoz banners for Beirut Design Week 2019
· Communicate and follow up with local and international clients 

Skills
IT Skills: 
· Highly skillful in Microsoft Word and PowerPoint 
· Excellent in Copywriting 
· Intermediate capability in Adobe Photoshop & Adobe Illustrator 
· Intermediate in Microsoft Excel 

Soft Skills: 
· Excellent in communication and writing skills 
· Vastly competent in presentation skills 
· Highly competent in creative thinking and problem-solving
· Extremely capable in leadership and delegation  
· Able to handle multiple tasks and meet deadlines 
Language: 
· Fluent in speaking English and Arabic 
· Excellent in English writing 
· Intermediate in Arabic writing   
Relevant Courses 
· Marketing Research: My partner and I conducted a marketing research to study Comsumers' Attitude towards Launching Sephora in Lebanon, to examine the possible factors that will lead to the adoption of the renowned makeup department store. 
· Entrepreneurship: Composed a business plan and tackled the challenges faced in the industry. The project given was to create a start-up company that brings value to the people, where my team members and I created Anamaina a pet shop application. I acted as a CEO for the project.
· [bookmark: _GoBack]Design for Advertising: I learned the principles of graphic design, including poster design and creative thinking, using both Adobe Photoshop and Illustrator, for Castania, Lego and many more.
Extracurricular
· Participant in 2019 Hult Prize on Campus at Rafik Hariri University (Spring 2019): Held the role of Chief Marketing Officer of a start-up company that designed an application to solve the issue of unemployment among the youth. Analyzed the market, the industry and the competitive landscape.
· President of the Marketing and Public Relations Society (Fall 2018 – Spring 2019): Leading the team by initiating, organizing, delegating and supervising the academic and nonacademic events with the help of my team members. 
· Organized a LinkedIn Workshop with Finance Society presented by Ms. Dima Ghazleh & Mr. Rabih Kfoury (Fall 2018): Organized the workshop schedule, delegated tasks, marketed the event, created certificate of attendance of participation, designed and ordered trophies for the speakers, and assured the easiness of the workshop. 
· Organized a Personal Branding Workshop presented by Mrs. Nour Al-Assad (Spring 2018): Marketed the event by encouraging students to attend, organized the setting of the workshop, and assured the easiness of the event.  
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