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Contact: +971 55 7727633
Email: mayah_82@icloud.com

Profile Summary
A hardworking professional offering over 10 years of hands-on experience in the field of Marketing & Brand building. Strong leadership in directing cross-functional teams and managing vendor relationships. Experienced in working and communicating effectively with all levels within the organization. Instinctive aptitude for branding, project and campaign management and creative development

The last few years have helped me gain an in-depth knowledge of Marketing, Branding, Events and Operations Management through various opportunities provided by these organizations. With strong leadership and staff management qualities I am seeking a long-term career path in a leading firm where I can demonstrate and utilize my extensive capabilities to further strengthen the Organization and Brand.

Qualifications & Computer Skills
· Graduated from Université La Sagesse-Beirut, Lebanon in Business Administration. Digital Marketing & Social Media Certificate.
· Microsoft Office (Excel, Access, Word, Outlook, Power Point), Access, Dolphin & SAP system


Professional Experience





Marketing Manager (F&B industry) Freelance.
[bookmark: _GoBack] ( LADS Burger, “April - November 2018”)

My Role includes:
· Product Innovation & Commercialization: Work with Product Development to develop a strong 12-month innovation pipeline in beverage and food. Create the LOGO, define the brand positioning and packaging for all products. Lead cross functional project management efforts, collaborating with consumer insights, product development, operations, and finance teams to launch new products on time and in scope.
· Product Assortment & Portfolio Mix: Work with Product Development team to optimize product assortment and overall menu mix, driving sales for our target Guest.
· Menu & Pricing: Leverage consumer insights and competitive menu analysis to lead finance, operations, and creative design partners in the optimization of menu board design and pricing.
· Branding & Marketing Management: Liaise with creative partners and internal communications team members to ensure on-time and on-budget execution of the team’s marketing plans. Support communications partners in the development of in-store printed campaigns, external advertising campaigns, and online digital campaigns.
· Implementation & Executional Excellence: Inspire cross functional teams (internal & external) to execute with excellence, ensuring on-time and accurate deliverables.
· Measurement & Reporting: Work with Consumer Insight & Finance Teams to evaluate effectiveness of new product innovation, marketing programming, and corresponding marketing investment. 
· Research, develop, design & Launch New Website and Mobile app. 



[image: ]Corporate Brand Manager (Cosmetics, FMCG & Retail)
Madi International Group
(February 2016 – May 2019)
 
Company Profile: Since 1991, Madi International operates successfully in 6 countries under multiple concepts and leads its markets by being the trendsetter in the professional beauty industry. Responsiveness to the latest business evolvements marks Madi International’s history in modernization of the beauty business understanding in the Levant and GCC countries from traditional specialized establishments to full service beauty concepts.


My Role includes:

· Define marketing strategy, standards & best practices 
· Develop overall corporate marketing strategy that incorporates the corporate vision, mission and objective based upon the business needs and industry best practice.
· Provide guidelines and direction for developing business plans & strategies, setting targets and measurements, defining priorities and allocating budgets, discussing and sharing with local country. 
· Develop brands ‘business plans in line with brands’ worldwide strategies, increase awareness, demand of brands and services in areas of responsibility by planning, communicating, managing and executing marketing strategies, campaigns and tactics including (but not limited to) events (trade shows, online, seminars, communications, website, etc.) outbound campaigns, internal communications, media, digital marketing and production
·  Manage inbound- outbound market dynamics and activities to maintain brands’ growth and success.
·  Responsible for developing and standardizing the tools and processes for effective utilization and execution of the brand marketing material across companies work field
·  Direct marketing teams towards executing projects within budget, time to achieve high quality, ROI and continually assess the competitiveness of the programs and practices
·  Development of private label brand identities, packaging, finishing and introduction materials…additional to training and brand launches 
·  Development and overseeing of Digital marketing platform not limited to website, social networks, application and sales forces systems …  
· Set direction for corporate business plans, defining projects, new initiatives, discussing and sharing with local country. Consider elements of improvement to respond to the business needs, market trends and local country requirements.
·  Set the performance evaluation process standards – KPIs, Inputs, Timing for all corporate and country  
· Set standards for training and develop training material to ensure more effective implementation of common standards /procedures towards the brands 
·  Monitors cost effectiveness of marketing activities and identify/direct improvements
·  Set standards to Marketing & Communication budgets and plans
[image: ]Marketing Manager
Wadi Adventure (Wellness& Recreation) Al Ain
(January 2014 – January 2016)

Company Profile: With world class facilities and a variety of activities, retail shops and F&B restaurants, Wadi Adventure has become a regular weekend getaway for friends and families looking for adventure. Located at the base of Jebel Haffeet.

My role as Sales & Marketing Manager includes: 

· Responsible for generating new business leads and building excellent relationship with company’s existing clients with constant follow-ups on weekly bases. 
· Designed annual marketing plans to achieve the organizational goals and monitored the implementation of marketing strategies 
· Launch new brand identity as well as customer experiences within the park 
· Managed entire product marketing cycle – Planning and applying the use of various sales strategies. 	
· Prepared Annual KPI’s & Targets (S&M Department) 
· Managed the budget of the marketing department. 
· Planning, creating and managing budgets and forecasts with GM and finance directors. 
· Work with the marketing team to grow brand love in a very diverse market with multiple competitors. 
· Development, implementation and directing of the marketing plan in line with business priorities and strategy.  
· Initiated and coordinated advertising campaigns and promotional activities. 
· Organized special event for new market that increased brand awareness 
· Developed, implemented consistent marketing communications plan that helped establish brand identity worldwide 
· Playing a key role in expanding the company’s brand name among its suitable markets with the help ATL & BTL   advertisements alongside attending meetings, seminars and exhibitions. 
· Develop a sales strategy for the market that ensures company goals and profitability. 
· Identifying appropriate marketing opportunities that help build the brand as well as sales with the help of socialization and attending seminars, conferences and exhibitions within the city. 
· Independently handling all the client of the marketing division as well as maintaining and driving business from existing clients by scheduling constant meetings. 
· Conducting marketing analysis to determine needs, potential, desired rates as well as preparing proposals with the General Manager that are geared to maximize profit. 
· Monitoring other competitors’ activities and sharing them with Managements in weekly meetings.
 
My role in operations includes: 

· Responsible and capable of handling the entire from start till the end.  
· Budgeting and invoices for each Exhibition & Events Project. 
· Negotiation of rates for event spaces, vendors, suppliers, media and outsourced freelancers for creativity. 
· Successfully executed and deployed various events in Dubai, Al-Ain & Abu Dhabi. 
· Plan, lead, promote and manage the operation to achieve set objectives, budgets and Business plan. 







Senior Brand Marketing Executive	
LesMills & TRX (Fitness & Health, Sportswear)
Lebanon– (December 2011 – November 2013)

· Developing, researching and implementing marketing strategies.
· Maintaining awareness of market trends and monitoring local competitors.
· Prepares marketing reports by collecting, analyzing, and summarizing sales data.
· Planning, strategies and executing marketing designs and activities to establish and maintain brand presence in the market
· Research and determine product weaknesses and areas to be modified
· Develop effective product positioning in the market
· Launch and oversee advertising and media planning
· Coordinate activities of specialists involved in the brand positioning of the products
· Researches competitive products by identifying and evaluating product characteristics, market share, pricing, and advertising; maintaining research databases.
· Gather market and customer information and provide feedback on buying trends.
· Identify new markets and business opportunities.



C.C & Marketing Assistant
Emirates Airlines (Airlines /Aviation)
Dubai – (July 2008 – November 2011)

· Identify customer’s needs and expectations and serve them in a friendly manner with demonstrating Emirates brand values at all the times. 
· Work collaboratively with the team to ensure company image and brand values are illustrated at all the times. 
· Excellent team playing with the ability to work on client own initiative using quick thinking and organizational skills 
· Marketing and Communications Training and application of Marketing activities / Training presentations / Anticipation techniques 
· Personal presentation / Interacting successfully with clients/ Dealing successfully and Meeting Client expectation checklists 
· Multicultural etiquette and international protocols Communication and information sharing with passengers.
Marketing Administrative Assistant
 Intermarkets SAL (Advertising)
Lebanon – (December 2003 – November 2006)

· Handled the company’s online presence- regularly updated the company’s website and various social media accounts
· Maintained and organized numerous office files 
· Constantly updated the company’s contact and mailing lists
· Monitored ongoing marketing campaigns 
· Prepared presentations for prospective clients 
· Monitored press coverage 
· Monitoring & updating staff timesheets. 
· Maintaining and building high level of customer satisfaction. 
· Submission of monthly sales records to the Area manager. 
· Checking daily Stocks and Inventories to be replaced.  
· Motivate the team in achieving individual as well as company targets. 
Skills & Abilities


· Marketing Strategies & Campaigns
· Focus Group & Market Research
· Corporate Communications
· Sales Collateral & Support
· Creative Team Leadership
· Public & Media Relations
· Product Positioning & Branding
· New Product Launch


Interests & Hobbies

Photography, Gym, Biking, Sky Diving.

Personal Info

Visa Status: Employment (transferable), UAE Valid UAE driving license
Languages: English, Arabic, French & Assyrian
DOB : August 3, 1982
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