REVA BERBARI









Beirut, Lebanon 

Mobile: +961-3-726436

Marital Status: Single Mom
E-mail: b_reva@hotmail.com

PROFESSIONAL EXPERIENCE
Since 1997, I handled various positions most of which dealt with management, journalism as well as press, marketing and advertising. I was able to carry these responsibilities thanks to my conversational, writing and organizational skills as well as my ability to deal with different targets. These tasks being my main interest, I seek for a position where I can implement the knowledge and experience I have already acquired and enrich it with new experiences and tasks.
Its. Communications, 
Beirut




June 2017 – till present
Digital Director
· Running the entire digital department operation

· Handling a team of 6 digital experts
· Supervising the work done for a portfolio of 50 clients

· Provide guidance, direction, coaching and development to all members of the Digital Team
· Setting the digital communication strategy for the clients
· Creating marketing calendars for the clients

· Pitching new strategic ideas
Dr. Dany Touma,

Beirut




June 2016 – till June 2017

President of Dermatologists Syndicate – Personal Communication

Syndicate of Dermatologists in Lebanon

The Skin Clinic


Head of Marketing & Communication

· Handling the Traditional and the Digital Communication for the 3 entities:

· Wrote press-releases

· Wrote and launched email campaigns

· Handled the online marketing & communication

· Set internal communication strategy

· Set marketing plans for existing clients and new clients
Born Interactive, 
Beirut





June 2014 – 2016
Business Director

Head of Social Media Department

· My main task is to manage and develop key accounts and maintain strategic relationships

· As well as handling the social media operation

· Meeting with clients to discuss digital advertising requirements

· Pitching new strategic ideas

· Working on a yearly strategy for each account

· Develop integrated marketing programs; write proposals and sales materials to support the Ad Sales Team

· Provide guidance, direction, coaching and development to all members of the Account Management team

· Oversee projects to completion and ensure that they are in compliance with the specifics detailed in the signed proposal

· Act as a liaison with all departments to coordinate and manage the flow of information as it relates to implementing the job

· Manage select campaigns for high profile clients

· Delivering sales pitches for new business

· Aiding in the development of the agency's communications and creative strategy

· Assure pro-activity with client to maintain brand positioning on the market

Cleartag Sal (Digital Agency), 

Beirut


June 2011– 2013
Social Influence Managing Director

Marketing Director

· Building the social media department from scratch: creating templates (proposals, rate cards, presentations...), recruiting the team, buidling and growing clients’ relationships

· Handling a Team of 5 persons to implement the client’s Social Media Strategy, developing brand awareness, generating inbound traffic and encouraging product adoption. 

· Major Accounts: ABC - Nissan/Rymco - MTN Syria (Telecom) – Saks Fifth Avenue Dubai – Bank Audi – Russian Standard Vodka …
· Work on social media strategy to position a brand online and ensure its growth

· Manage social media campaigns and day-to-day activities. Duties include online advocacy, writing editorial, community-outreach efforts, promotions, etc.
· Manage presence in social networking sites including Facebook, Twitter, and other similar community sites, posting on relevant blogs, and seeding content into social applications as needed
· Become an advocate of the brand in social media spaces, engaging in dialogues and answering questions where appropriate
· Monitor effective benchmarks for measuring the impact of social media programs, and analyze, review, and report on effectiveness of campaigns in an effort to maximize results
· Regularly feedback insights gained from social media monitoring into the Marketing and Editorial teams, to help them evolve their strategies in a timely fashion
· Monitor trends in social media tools, trends and applications 
Cleartag Sal, 
Beirut




November 2009 – 2010
Accounts Team Manager (Client Servicing Director)
· Handling a Team of 4 persons and supervising them in executing the following tasks for a portfolio of 80 accounts.

· Meeting with clients to discuss digital advertising requirements

· Presenting new ideas to clients

· Working on a yearly strategy for each account

· Develop integrated marketing programs; write proposals and sales materials to support the Ad Sales Team

· Provide guidance, direction, coaching and development to all members of the Client Services team

· Oversee projects to completion and ensure that they are in compliance with the specifics detailed in the signed proposal

· Act as a liaison with all departments to coordinate and manage the flow of information as it relates to implementing the job

· Manage timelines with graphics, content, legal, traffic and other departments, as well as, with the client to maintain scheduled deadlines

· Delegate workflow and review for QA

· Manage select campaigns for high profile clients

· Delivering sales pitches for new business

· Aiding in the development of the agency's communications and creative strategy

· Assure pro-activity with client to maintain brand positioning on the market
Grey Worldwide, 
Doha




July 2008 – September 2009
Account Manager

Then Account Director

· Handling a Team of 3 persons and supervising them in executing the following tasks for a portfolio of 12 major client’s accounts.
· Meeting with clients to discuss advertising requirements

· Liaising with account and media planners, developing a campaign in line with client budget and goals

· Presenting ideas to clients

· Initiating new jobs for the client 

· Briefing creative staff

· Reviewing and presenting concepts/layouts/copy to the client for approval 

· Communicate the client's feedback to the creative department and discuss the next steps in the campaign

· Negotiating costs and terms with clients

· Checking and reporting back on campaign progress

· Maintaining client contact throughout the campaign 

· Managing the account budget and securing payment from the client

· Delivering sales pitches for new business

· Aiding in the development of the agency's communications and creative strategy

· Assure pro-activity with client to maintain brand positioning on the market
Les Affichages Pikasso, 





2006 – 2008
Marketing Manager
· Handling Regional Marketing Operation: Lebanon, Jordan, Iraq, Algeria and Egypt

· Preparing Marketing & Business Studies for new operations: Morocco and Tunisia

· Preparing Regional Marketing & Media Plans by country by product (4x3, unipoles…)
· Coordinating & following with our different advertising agencies our advertising and promotional campaigns by burst, by country: agencies briefs, layout …

· Negotiating barter deals with other medias and suppliers
· Planning & Managing budgets

· Develop strategy for each operation/country

· Handling the Internal Marketing Operation

Below the Line

· Creating the whole promotional tools of the Group by country: catalogues, brochures and desk calendars, from the content & layout to the production
· Creating and delivering our monthly tailor made newsletter for agencies & clients 

· Creating and circulating our weekly Marketing News to all branches for operations’ consolidation

· Contacting local and International suppliers: negotiating the cost of pull up banners, backlits & printing issues
· Handling Pikasso Sales Tools by country: Presentations, Rate Cards…
· Website Update

Above the line

· Organizing Pikasso special events: Pikasso d'Or Ceremony Awards
· Organized Pikasso stands in local and International exhibitions
Librairie Antoine,







2005 - 2006

International Sales Department

· Administration Management

· In charge of the whole sales operation for the Middle-East for Antoine International

· Handled Accounting for Antoine International

· Assisted in the launching of the website “Antoine Online”

· Participated in the organization of the Librairie Antoine stand and Antoine Online stand for the “Salon du Livre” 
SkinLine and DermaLine, Beauty Institutes, Lebanon


2004

· Set the lauching strategy of Hotel Monroe’s SPA

· Handled press relations by preparing brochures, press-releases and a promotional media campaign

· Created promotional tools (handbags, shopping bags, privilege cards…)

· Assisted in the organization of conferences with dermatologists for the general public

StarCall (Audiotext Company), Beirut, Lebanon 


2002-2003

Marketing/New Business Development

· Contact with Lebanese and regional media clients: TV stations, radios, newspapers

· Prepared advertising and promotional campaign for each application: Press releases, layout and advertisements booking…

· Assisted in the development the company’s website 

· Developed new application schemes

· Launched new audio text applications

· Prepared statistical and evaluation reports 

· Handled  PR & Communication Strategies

· Implemented Corporate Community Relations of Starcall branches in Middle-East
MTV (TV Station), Beirut, Lebanon




2000-2002

Executive Coordinator

· Assisted the GM in the overall Administration Management and Marketing of the TV Channel

· Established and executed Marketing Plans 

· Minimized costs by establishing annual deals with services needed

· In charge of selecting wardrobe for announcers and presenters

· Supervised the shooting and organized castings

· Prepared the quiz questions/script

· Handled Public Relations (Medias, clients…)

· Contact with local and International suppliers (lighting, satellites, tapes…)

· Organized and planned most of MTV’s events (media dinners, Concerts, local sitcoms, Fairs)

· Handled PR & Communication Strategies

An-Nahar (Arabic Newspaper), Beirut, Lebanon


1999-2000

Sub-Editor for “Le Monde Diplomatique”, Arabic version

· Assisted the Editor in Chief in the overall Administration Management and Marketing 

· Supervised the Arabic translation

· Handled the proofreading in Arabic

· Prepared the newspaper layout prior to production

· Handled the printing supervision 

L’Orient-Express (French Magazine), Beirut, Lebanon

1997-1999

Sub-Editor

· Managed Press Relations with all staff involved in the write-up (full-time and free lancers journalists)

· Assisted in the Administrative Management and Marketing 

· Wrote-up articles 

· Handled general proofreading in French

· Prepared for the Magazine layout prior to production

· Handled the printing supervision 
EDUCATION
Ecole Supérieure des Affaires - ESA, Beirut, Lebanon  



· Marketing Pro Cycle

Saint-Joseph University, Beirut, Lebanon




· 5 years of Clinical Psychology / Medical approach

· Research on “Children Disorders”

· 2 years training in psychiatric hospital

Académie Libanaise des Beaux-Arts,
 Beirut, Lebanon


· 2 Preparatory years for Interior Design

LANGUAGES


Very good command (Speaking, Writing and Reading) of 4 languages:

· Arabic (native)

· French (bilingual)

· English (bilingual)

· Italian (fluent)

· Spanish (easily understandable)

· Greek (basic)

COMPUTER SKILLS
· Word, Excel, Power Point, Access

· Basic Photoshop and Illustrator
· Social Media Platforms & Tools
· Online Analytics Tools
· Internet
