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MARK GERGESS 

 
 

PROFILE 

Date of Birth: 20 February 1994  

Adresse: Jdideh El Joumeh, 

Akkar, North Lebanon, Lebanon 

– Willing to relocate 
 

CONTACT 

PHONE: 

+961 76370773 / +961 06692648 
 

EMAIL: 

marc.jerjes@gmail.com 
 

 

EDUCATION 

MASTER 2 RESEARCH OF BUSINESS – MARKETING & 

MANANGEMENT, LEBANESE UNIVERSITY, FACULTY OF ECONOMICS 

SCIENCES & BUSINESS, SECTION 2, ACHRAFIEH, LEBANON 

2017 – 2018  

General Average = 64.13 / 100 

Thesis = 75 / 100  

Title of thesis : “Contribution à l’évaluation du comportement du 

consommateur responsable libanais”  

 

BACHELOR OF BUSINESS ADMINISTRATION, SPECIALIZATION: 

MARKETING, LEBANESE UNIVERSITY, FACULTY OF ECONOMICS 

SCIENCES & BUSINESS, SECTION 2, ACHRAFIEH, LEBANON 

2014 – 2015 

General Average = 65 / 100   

Thesis = 65 / 100  

Title of thesis  : “Stratégie Marketing de la compagnie Bassoul-Heneine 

S.A.L – Cas de Renault” 

 

BACCALAUREATE, SERIES ECONOMY & SOCIOLOGY, ECOLE 

NATIONAL ORTHODOXE, AKKAR, NORTH LEBANON 

2011 – 2012 

General Average = 14.57 / 20  

Valuation = Good  

WORK EXPERIENCE 

TRAINING PROGRAM, BANQUE DU LIBAN, TRIPOLI, NORTH LEBANON 

25 AUGUST 2014 – 19 SEPTEMBER 2014 

•Attend lectures in the establishment of Banque du Liban, its functions, 

work, organization... 

•Attend various banking courses: bank transfer, treasury bills, payment 

systems... 

•Attend different lectures: money laundering, bank security... 

•Attend lectures on social and human subjects: Lebanese Red Cross, Kun 

Hadi Society 

•Visit the Banque du Liban Museum in Hamra Beirut 

 

INTERNSHIP, BANK AUDI, HALBA, AKKAR, NORTH LEBANON 

10 JULY 2014 – 09 AUGUST 2014 

•Counter Operations: deposit operations, payment operations, checks... 

•Customer Service: open accounts, loans, credit cards...  
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HOBBIES 

•Reading & Writing 

•Sport 

•Music 

 

 

SKILLS 

•Languages:  
Arabic:  

 
French: 

 
English: 

 
 

•Computer Skills:  
Microsoft Office:  
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