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	Experience



February 2017-Present		Global New Age Media GNAM - Dubai, UAE: 

Marketing Consultant For Space Toon Kids TV: Based in Beirut, Lebanon
1. Providing expert information regarding promotions including digital marketing, on-air identity, branding, programming, and other key information for marketing success. 
2. Guiding the implementation of marketing strategies for the TV station.
3. Analyzing details of competitor offerings, including specifications, programming, rating, sales advertising and promotional materials.
4. Creating detailed reports with research findings and analysis to inform marketing strategies.
5. Providing written documents and verbal presentations for client to guide the creation of new marketing plans and strategies.
6. Recommending specific marketing approaches and spending budgets to achieve the client's desired advertising sales goals.
7. Working within the client's budget to produce effective promotional materials and advertising opportunities.
8. Tracking advertising sales and feedback and adjusting marketing strategies as necessary.

March 2018-September 2019		Rio Travel & Tourism - Beirut, Lebanon: 

General Manager:
1. Overseeing the smooth running of the business and responsible for developing strategies to hit sales targets, and for staff, financial and daily operational management. 
2. Cash handling, key holding, data entry & retrieval, managing budgets, maintaining records and producing statistical & financial reports. 
3. Responsible of all IATA and BSP related matters. 
4. Meeting regularly with company owner to provide feedback on agency & staff performance, strategic reports and to agree on steps forward as applicable.
5. Dealing with customer enquiries and complaints, and aiming to meet their expectations. 
6. Ensuring that staff adhere to financial & operational procedures and that any training needs are identified and addressed.
7. Selling package holidays and individual travel elements, including flights, hotels, travel insurances, visas and car hire.

April 2005-January 2017		Media Channels Holding - Beirut, Lebanon: 
Kids Youth Media – Exclusive Media Partner of Space Toon Kids Media Group in the Middle East & North Africa
MENA Media Services – Media Representative of CNBC Arabia in the Gulf Region

Regional Head Of Marketing: 
1. Fully assisted in the company’s launch in Lebanon and its regional expansion
2. Supported operations by hiring, training & supervising staff as well as organizing and implementing administrative systems
3. Set up marketing function from scratch leading to the implementation of efficient regional work process and system.
4. Developing yearly business plans to enable the achievement of the yearly goals and forecasts.
5. Formulating and implementing the sales & marketing strategies based on market analysis and research to identify, increase the market share.
6. Ensuring complete synchronization between product/content and marketing in coordination with media represented.
7. Continuous monitoring of competition and markets development to meet the changes.
8. Leading & training regional marketing & commercial teams to ensure their positive contribution to the company. 
9. Ensuring that the sales team is meeting its target in terms of revenue by extending support to them with marketing activities, presentations to agencies/clients & development of strategic creative media proposals.
10. Exploring potential business avenues and manage marketing and sales operations for achieving increased business growth and initiate market development efforts. 
11. Deep involvement in Space Toon TVs’ Marketing:
- Research, Analysis & Recommendations
- Programming 
- On-air Identity
- Channel’s Marketing Presentations
- Communication Mix including Digital Marketing
12. In charge of Egypt Market for Space Toon advertising – Marketing & Sales

March 2004-March 2005				Group Plus Media Holding - Beirut, Lebanon

Group Marketing Manager:

1. Developing the Group and its multiple companies brand positioning statements in coordination with the management and the commercial directors.
2. Establishing marketing goals to ensure share of market and profitability of the Group’s products and services. 
3. Assisting in conducting marketing research whether in-house or with a research agency on current and new products/services concepts and analyzing the results to generate recommendations based on the market’s evolution and needs.
4. Working with advertising agencies to promote the firm’s products and services and to attract potential clients.
5. Evaluating market reactions to advertising programs to ensure the timely adjustment of marketing strategy and plans to meet changing market and competitive conditions. 


June 2001-June 2003                 Orbit Satellite Television & Radio Network - Dubai, UAE

Corporate Marketing Manager:
1. In charge of the Middle East and North Africa.
2. Development of Corporate and Regional Marketing plans for the Orbit brand as well as its products mainly in the M.E. and N.A.
3. Preparing annual Marketing budgets for Corporate and Regional offices, including regular budget reviews and control.
4. Handling the day-to-day implementation of the Corporate Marketing strategies with the regional offices and partners and overseeing operational matters.
5. Assisting in developing consumer promotional programs to grow subscribers and sales in all areas.
6. Coordinating with Rome on the executional issues of the Corporate Marketing plans.
7. Overseeing all press releases and programmes schedules and coordinating with PR agency.
8. Coordinating with Advertising agency on all creative projects and media planning & responsible of the in-house creative.
9. Assisting in conducting, analyzing and coordinating research whether in-house or with a research agency.
10. Recommending business building ideas whether above or below the line.
11. Reviewing and evaluating performance of each promotion undertaken.


May 2000 - May 2001                 	Impact-BBDO - Dubai, UAE

Account Manager on:
1. Emirates Airlines for the 6 GCC markets.
2. Pizza Hut regional projects for the Middle East and North Africa.
3. Baygon-Bayer regional projects for the Middle East and North Africa.


April 1998 - April 2000				JWT-J. Walter Thompson - Beirut, Lebanon

Account Manager on Unilever Levant HPC: Hair Care, Oral Care, Skin Care and Personal Wash brands: Sunsilk, Organics, Signal 2, Close Up, Vaseline and LUX soap/shower gel.
1. In charge of the Levant region (Lebanon, Syria and Jordan)
2. Successfully handled the launch of the Hair Care & Oral Care brands in Syria, their re-launch in Lebanon as well as the establishment of a new enhanced brand image in Jordan.
3. Supervision of Account Executive work: Daily follow-up and all account executional details (accuracy, time delivery and quality).
4. In charge of sourcing and sharing all client's market info and consumer insights.
5. Development of yearly communication plans.
6. Continuous search for opportunities and recommendations based on consumer / market insights and development.   
7. Application of Thompson Total Branding TTB to all brands including sourcing of worldwide material for network accounts.
8. Coordination on regional projects.
9. Financial responsibility:  Budgets control and quarterly revenue forecast.


Oct. 1995 - Sept. 1997 				Intermarkets Advertising - Beirut, Lebanon

[bookmark: _GoBack]Jan. - Sept. 1997: Account Executive on:
The British Bank of the Middle East - MedNet Healthcare Company - Swissair Airlines - Zwan Hot Dog & Luncheon Meat - Bjorg and La Vie Biological Products - Bonduelle Canned & Frozen Food.
1. Daily follow up.
2. Media reports.
3. Storecheck and Competitive reports.
4. Presentations.

Oct. 1995 - Jan. 1997: Research & New Business Presentations Department.
     1.  Research: Storechecks and Consumer Surveys.
     2.  Analysis of findings and competitive reports.
     3.  Retail audits analysis and strategic recommendations.
4. New Business Presentations.


	Education



Other Studies:
Morgan International			Beirut-Lebanon
     - 	Certificate of Completion in Digital Marketing, by the Digital Marketing Institute DMI - Dublin: 
      	July 2017
· Professional Diploma in Digital Marketing PDDM, by the Digital Marketing Institute DMI - Dublin: 
November 2017


University Studies:
St. Joseph University			Beirut-Lebanon
4-year Degree in Business Administration, Option: Advertising & Sales: July 1995

Secondary Studies:
College Notre Dame De Nazareth	Beirut-Lebanon
French Baccalaureate (A1):		June 1991


	Languages



Fluent in:
1. Arabic.
2. English.
3. French.


	Computer Skills



Microsoft Office / MS Word / MS Excel / MS PowerPoint / MS Outlook / Adobe Photoshop / Adobe Illustrator / Web & Social Skills.

