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Personal
Name			: Joe Michel Maarri
Nationality          	: Lebanese 
Residency        	: Lebanon
DOB			: 28/07/1985
E-mail		: joemaari@gmail.com / joeyq@joeyq.tech
Artist Page		: www.joeyq.tech
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Education
University: The American University in Dubai (2008), Bachelor of Information Technology, concentration in Network Infrastructure and Design.
High School: Al Mawakeb High School (2003)
Certifications: Completed IT related courses such as: N+ , A+ , C# , Java , Data Security, Windows 2003 server and Linux. Google Adwords Certified in Display, Search, SEO & Analytics.

Languages Spoken
Fluency	: Arabic (Native), English
Proficiency	: French

Career Experience 

1. Professional Work experience:    

· Consultant & Partner – BBT Fiber Optics  (May 2017 to Present)

· Creating the business and marketing plans/strategies for the commercial sector
· Meet with high ranking government officials to secure a share of the fiber optic internet last mile connection pie
· Actively seek out and secure territories for future installations
Find the specific kind of talent to hire and train
· Setup the internal and external IT infrastructure ie: servers, routers, cable management etc, 
· Designing the draft SEM/SEO strategy for when the website is up and ready to launch
· Secure top spec equipment from international vendors
· Stay on top of a tech field that is brand new to the region and practically in R&D
Setup up office and everything that goes along with it and get trade license
· As a consultant my work is done with this project and I am actively seeking to get back to what I love the most-- being a digital media strategist.




· Director – Digital Strategy – OMD Lebanon  +  Impact BBDO  
(Mar 2014 to Feb 2017)

· Re-integrated into the Omnicom/OMD Family, only in another country right now which is a whole another challenge by itself. 
·  Kick started the OMD Lebanon digital and social department, which was non-existent across the whole group. Initiation of this department includes business development, designing processes and modus operandi and most importantly the training of the offline planners on digital/social in order to prepare them for their eventual hybridization.
· Before the team grew, I was highly immersed in performance related marketing like SEM, SEO and different techniques of lead generation.
· My core role aside from creating the digital department is to constantly pitch for new businesses, which involves winning the digital business back to OMD from random local agencies. Pitches involve recommending custom made digital media and social strategies and solution which all involve sound social media strategies across most popular networks.
· Leading on all things digital for 4 agencies—OMD, Impact BBDO, IB2, and IPN. My duties not only entailed digital/social media, but website, banner and app development as well.
· Effectively supervising 12 people across 4 agencies, with major clients that include: Pepsico, Henkel, Unilever, and SGBL (Bank). Also played the main role in training the team on how to draft interesting yet relevant content for our client’s social media accounts and blogs.
· Successfully turned most client’s website SEO tasks in-house hence reducing overall cost to the client and agency.
· I am also highly familiar with most social managing and monitoring platforms such as HooteSuite, SocialBakers, and Everypost.

· Senior Digital Media Manager – GMASCO – Al Futtaim (Dec 2012 to Jan 2014)

· Implanted into GMASCO to consolidate and migrate the Al Futtaim Digital Media business in-house from Initiative Media.
· Started and headed up the digital media unit at GMASCO, built the rate card, modus operandi and yearly deals with suppliers while securing Tier 1 agency rates across the board.
· A-Z Strategy, digital media planning and buying for all of the Al Futtaim groups brands (Toyota, Honda, Lexus, Volvo, IKEA, DFC, Marks & Spencers, Guess, etc.
· Supervised many of the social accounts of Al Futtaim’s brands umbrella. Working closely with each brand manager to develop highly engaging social content and the expertise of social 1-1 communication with potential customers.
· 360 degree liaisons and consultations on digital strategies with my creative, client servicing, PR and events counterparts.
·  Responsible for training and coaching the Digital Client Servicing Managers and other colleague’s involved in the digital process. 
· Solely responsible for launching SEM, GCN and other PPC campaigns.
· Managed each brand’s website and blog’s SEO to effectively increase quality score by fine tuning the content with the relevant search terms.
· Managing a team of 2 traffickers and 3 executives while reporting directly to the Group Media Director

· Digital Senior Executive & Planning Manager – OMD & Omnicom Media Group (OMG Digital) (Nov 2009 to Dec 2012)

· Promoted from Executive, to Senior Executive onto Digital Manager in a span of 3 years.
· Management upgraded my scope to handling & servicing all OMD & PHD direct digital clients as well as servicing regional agencies.
· The new role allowed me to work ever so closely with the SEM & SEO team and the first fully fledged social media unit in the region within a multinational agency.
· My IT/programming background was valued during the production and maintenance of Facebook pages (tabs & apps). I also was responsible for all the backdoor work (social ads, gathering insights and reporting to the client) of the regions 2 largest brand pages—adidas Football Arabia (180,000 fans) and Peugeot ME (85,000 fans) 
· This new role at a holding group level also comprises of business development, pitches, and offering strategic planning input to all of the group’s entities.
· Recently won pitches: Qtel (Digital), Joob.com, Estee Lauder
· Vast knowledge in Facebook pages, apps and ads, Google Adwords (GCN, SEM & SEO), Google Analytics, Effective Measure, Neilsen and other online digital media platforms.
· Supervised the buying and planning across all teams and helped out when hurdles were encountered.
· Developed and structured the yearly deals and commitments with key suppliers in order to achieve the optimum rates and returns based on investment.
· Bridged the gap and carved myself a niche where I served as a great pitch scenario asset due to my previous experience in planning and buying both digital and offline.

· Planning Executive – BrandConnection (Draft FCB) (April 2008 to Aug 2009)

· T.V, Print, & Online Planning, research and analysis for clients and pitches.
· Spearheaded, fabricated and presented a major pitch for Perfetti Van Melle with direct work with my General Manager.
· Handled accounts: ChoCo’a, Ahmed Seddiqi & Sons, Al Ain Vegetables, Austrian Airlines, Cyprus tourism Org, Young Arab Leaders, Shk. Zayed Book Awards.
· Resource for online and non-conventional/creative media solutions for my peers





· Webmaster/Blogger (2001 – Present)

· Built and maintained my 2 of my own personal websites and blogs – digichrome.org, joeyq.net and Facebook.com/joeyleq (I currently run my personal artist pages on Soundcloud and Facebook with over 15,000 fans in total who have played my music 250,000 times
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2. Non-professional work experience:  	
	     
· Freelance disc jockey since 1999. 
· Electronic Music Producer since 2007
· Guest DJ at several UAE & Lebanon Clubs & Events


Personal Skills

· Excellent speaking, negotiation, E-mail drafting & presentation skills.
· Sociable, outgoing and charismatic.
· Can effectively design, build and maintain a network with the most common wired and wireless technologies.
· I have been noted to have a very dynamic learning curve which in turn motivates me to overcome any kind of challenge I’ve been handed.
· Experienced and creative writer, both professional and casual. Testament to that is the publication of several full-page articles in Communicate and other industry magazines and websites.
· Example article link: http://communicateonline.me/digital/calculated-risk/



Professional & Published Writing

(Click each link to read the articles)

1) Article 1 (11/5/2015): The impact of Adblockers on the digital ad industry.
2) Article 2 (2/7/2016): Wireless and telepathic advertising; almost there.
3) Article 3 (18/6/2018): The Blockchain and its evolution within digital advertising.
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