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PROFILE
A creative and skilled Bachelor of Arts (BA) in Communication graduate and social media expert with over two years of experience managing professional social media accounts of large organization. Proven track record as a dynamic leader with a multifaceted approach to supporting staff, administration, and corporate goals. 

EDUCATION AND CERTIFICATIONS
University on Toronto, Toronto, ON		                     				    May 2019- Present 
Certificate in Digital Marketing Management.

University of Ottawa, Ottawa, ON		                                	   				     2014-2018
Bachelor of Communication and Political Science, Joint Honours

COMPETENCIES
		Communication  
	Social Media Marketing 

	Social Media Content Creation
Management and Leadership 
Campaign 
	Strategic Communications 
Public Relations
Digitally Savvy

	





SUMMARY OF QUALIFICATIONS
· Expert in managing different social media platforms, including Twitter, Instagram, Facebook, Pinterest, Snapchat, LinkedIn, and Hootsuite
· Solid expertise in Digital Marketing ( SEO, PPC, Emailing, Social Media) and web analytics ( GA, Adobe Analytics Cloud, Piwik) acquired in both B2C and B2B companies
· Knowledge of organic and paid media ( Google Ads, LinkedIn Ads, Facebook posts, Sponsored Tweets)
· Possess advanced computer literacy, including proficiency in Word, Excel, PowerPoint, SPSS, data entry, and other reporting software
· Demonstrate effective communication and interpersonal skills, with the ability to build rapport
· Advanced multitasking skills, with the ability to simultaneously manage numerous initiatives of varying complexity in advanced roles
· Fluent in English and Arabic, and understand basic French

WORK EXPERIENCE
Nokia Canada                                                                                                      		              Jan. 2018- June 2019                                
 Social Media and Communications Coordinator 
· Created, maintained and executed content calendars, including Instagram, Facebook, LinkedIn, Twitter, blog posts, and email campaigns, which contributed to Nokia’s active online presence
· Collaborated with and supported the Marketing Manager on all online marketing tasks 
· Tracked, measured, and analyzed email marketing campaigns and social media outreach reports, which helped improve the effectiveness of Nokia’s marketing strategies
· Managed portions of the website using Hootsuite
· Maintained monthly budgets for social media campaigns and events to stay in line with marketing budget allocations 
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· Monitored competitors and other social media leaders to develop and update best practices in online marketing

Public Safety Canada                                                                      		                         April 2016 – Jan 2018                                  
Media Monitor and Communications Assistant  
· Conducted daily media monitoring of broadcast, online, print and social media using Newsdesk, Hootsuite, Snapstream, and Public Safety Canada’s internal search engines 
· Drafted tweets and other social media post on current events that fall under the responsibility of the Department 
· Prepared analytical reports of trending issues using TweetReach and Radian6 to inform senior management of any arising issues  

University of Ottawa		                                   	              		Sept. 2017 December. 2017
Teacher Assistant, Department of Communication
· Reinforced the lessons presented by the Professor by reviewing the material for the students in small groups and individually  
· Completed paperwork for submission, and assisted the Professor in preparing lessons, including setting up PowerPoint presentations and drafting class exercises and discussion questions
· Supervised students during examinations and supported the Professor with associated tasks 

University of Ottawa	                                    		                  		              Jan  2016- Sept 2017
Social Media Coordinator 
· Supported uOttawa’s promotion and distribution efforts on the official University social media platforms, including Twitter, Facebook, Instagram, and LinkedIn 
· Developed and posted relevant content on the University’s social media accounts to maintain its online presence and inform students, faculties and alumnus on the University’s priorities
· Managed interactions with various public audience, especially students and alumnus
· Prepared and presented campaign analytics using measurement tools such as HootSuite, Google Analytic and tweeter dashboard to understand and enhance the effectiveness of the University’s campaigns 

Ottawa Festivals                  	                                	                                                               April 2016-Sept. 2016
Events and Communications Coordinator 
· Managed the festival’s office, responded to inquiries in person and over the phone, and coordinated the flow of information internally 
· Created print advertising materials, including business cards, brochures, banners, and digital billboard ads, and created and tracked content on social platforms
· Generated, edited, and proofread festival policies, guidelines, correspondences, presentations, brochures, publications, and other related material
· Prepared and arranged event reports, as well as analyzed data when required. 
 
