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Personal Information
Nationality:	Lebanese		
Gender: 	Male						
Marital Status:  Single

Objective:
My objective joining any organization is to bring a focus on quality, performance and work reliability. I aim to do this with passion to excel, strong leadership, excellent communication/interpersonal skills which will drive the success of this organization.  

Summary
I possess extensive experience in handling all corporate and market communication activities for various brands and organizations. Marcom professional with more than 18 years of experience in product and brand management across diverse industries. Broad consumer product experience in the Gulf and Levant regions. Proven expertise in building media relations and advanced knowledge of public relation principles.  Ability to structure, multitask and work in a fast paced environment, while ensuring competing priorities are met. Highly innovative, creative with excellent written and verbal communication skills who is recognized as a team player.

Core competencies/capabilities 
Corporate Communication				Competitive Analysis	
Product positioning and branding 			Account Management (ATL & BTL) 
Market Research					Media and Public Relations		
New Product Launch 				TV & Radio production
Digital Marketing and Social Media	

Recognition 
Nominated as a jury member for the Effie’s Mena Awards November 2014
Nominated as a jury member for the Mena Cristal Awards 2013									
Education
EMBA - Executive MBA / (AUB) AMERICAN UNIVERSITY OF BEIRUT / Oct 2008 - June 2010
BA - Advertising & Marketing Communications 	/ (NDU) NOTRE DAME UNIVERSITY / 1996

Completed a Digital Marketing intensive course with Growth Velocity Academy June 2018
Work Experience
· M&C Saatchi World Services / Riyadh Saudi Arabia – April 2017 to Dec 2017
Senior Project Director:
ADAA – National Center for Performance Measurement (Governance Model for Achieving Saudi Arabia’s vision for 2030. Main role is to manage the performance of different ministries).

· Worked on Launching ADAA through developing a website, mobile applications and other internal and external communication material.

· KOREK Telecom / Erbil - Iraq – Sept 2012 to November 2016
Communication Director:
· Responsible for all ATL and BTL activities.
· Dealing with media houses and media bookings.
· Worked on all sponsorship and events activities.
· Worked on CSR activities and programs.
· Daily follow up with the advertising agency.
· Follow up closely on the production process.
· Follow up on the website and social media programs and updates.
· Daily meetings with the rest of the marketing team and procurement

· MEMAC Ogilvy & Mather / Lebanon – Jan 2011 to May 2012
Regional Account Director: (LEVANT / Ogilvy Action)
British American Tobacco (BAT) - Managing five brands (Dunhill, KENT, Rothmans, Viceroy & Lucky Strike) in five different markets (Lebanon, Syria, Jordan, Iraq & Yemen). 
· Responsible for all activation of campaigns in relation to promotions and product launches.

· Alfa – Telecommunication / Lebanon – 2008 to 2011
Head of Market Communication Unit:
· Defining and managing the annual communication budget based on the marketing roadmap.
· Managing and supervising all advertising (ATL & BTL) and media functions.
· Close supervision on IVR, website content updates and brand communication messages.
· Worked on launching a variety of new products and services.

· IMPACT BBDO / Kuwait – 2005 to 2008
Group Account Director: 
· Alghanim Industries: Managed various brands within the group: Vehicle Sales Group, Safat Alghanim (Furniture & Textiles), Alghanim Electronics (Retail) & Alghanim Human Resources (Internal Communication). 
· Emirates Airlines: Liaise with the communication department Dubai and the local market. Ensure parallel run of initiatives and current campaign activities.

· MEMAC Ogilvy & Mather – Beirut / Jeddah / Riyadh - 1998 to 2005
Senior Account Manager:				
· Unilever Arabia: Operated as a key player to promote Comfort, Dove, Rexona and Vaseline. A proactive member at the “Brand Activation Workshop” for Dove and Comfort.
· British American Tobacco (BAT): Enhanced and developed different activities for Rothmans in KSA. Synchronizing operations with our regional team in Dubai. 
· Zahid Tractor – Volvo: Upheld information programs with strict adherence to Volvo’s policies and practices. 
· Naghi Brothers CO. – Gillette: Indulged in fundamental brand identity activities across the region. 
· Organon & Bayer (Pharmaceuticals): BTL and PR programs for Cerazette, Gracial, Marvelone, Levitra

Account Manager
Al Rajhi Banking And Investment Corp (Bank): managed all ATL & BTL activities.
Novartis Consumer Health INC – KSA (Pharmaceuticals): Voltaren, Dynamisan, Fenistil, Orofar
BOSCH (Power Tools): BTL activities for showrooms and retail vendors

Account Executive			
Samir Photographic Supplies (SPS): 
· Promoted sales of Kodak, NEC plasma screens and projectors
Al Rajhi Banking And Investment Corp:
· Assisted the Account Manager on all ATL & BTL activities
NESTLE BASAMAH: 
· Managed the Brand and coordinated with Dubai office for: Cerelac, Klim, Milo
QURAISH TRADING EST: 
· Marketing activities for Florena Crème, Baygon and Celestial Seasonings Tea

Trainings
Leadership Simulation – Beirut 2010
Mikael Kouly Cambridge Institute for Global Leadership (CIGL) 

Languages
Excellent command of Arabic and English 							

Hobbies
Diving, Traveling, Hiking, Reading

Referees:
Available on request 
