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PROFESSIONAL SUMMARY
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Creative content writer, bold marketing strategist and a sharp implementer of ideas  with strong self-education and a flare for reshaping innovation while building brands and establishing unforgettable names within the market.

A highly competent and pressure friendly candidate, I am driven by producing long-lasting impressions on my team members and the outside audience. Always working towards helping everyone around by discovering what they truly enjoy and in the process develop myself further personally and professionally.
Experienced in the use of numbers with an extensive background in financial markets while possessing strong analytical, technical, creative and problem-solving skills. Detail-oriented, yet always seeing the big picture and able to manage large teams while continuously acting as a team leader and mentor. Previous experience in managing multiple departments including Marketing and Sales with over 30 employees ranging from junior associates to managers and associate directors.
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 EDUCATION
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	Chartered Institute for securities and investment  
	London – UK

	"Global Securities" and "Investment & Risk" certificates
	2014


	Lebanese American University 
	Beirut – Lebanon

	Bachelor of Science in Banking and Finance 
	Oct. 2007 - July. 2010

	Olympia High School 
	Orlando – Florida, USA

	High School graduate
	May 2004

	
	WORK EXPERIENCE                
	              Total experience: 10 years

	Royal Financials  
	Beirut– Lebanon 

	Department: Marketing 
	December. 2013 –November. 2018



Position: Director of Marketing
· Conducted market research to identify opportunities for brand awareness, growth and lead generation
· Responsible for the marketing strategy and plan on a yearly basis with periodic reviews and analysis of progress

· Guided the day-to-day activities of the marketing team 
· Managed the department’s annual budget, including forecasting, tracking, and controlling, mid-term planning, re-forecasting and analysis of ROI
· Planned cost effective and creative advertising and promotional campaigns for products and services on a variety of channels (ATL, BTL)
· Managed Public and media relations

· Designed, built and maintained the company's social media presence
· Planned and executed all digital marketing, including SEO/SEM, marketing database, email, social media and display advertising campaigns
· Measured and reported performance of all online and offline marketing campaigns, and assessed them against goals (ROI and KPIs)
· Wrote a wide range of content including website, blog, articles, advertising campaigns, banners and outgoing communications in general
· Actively monitored online presence of company's brand and constantly engaged with users as part of account and reputation management
· Coordinated with the Sales Director to ensure efficient growth and achieved targets
· Proposed new products based on current and prospective client feedback and demand
· Continuously monitored for the latest trends in the financial industry
· Continuously reported to the CEO key stats and metrics

· Developed and continuously revised policies and procedures to ensure proper and streamlined operations
· Followed the latest consumer trends and the activities of competitors while dynamically adjusted marketing plan in the face of new challenges and opportunities
	Royal Financials  
	Beirut– Lebanon 

	Department: Quality Assurance, Marketing
	September. 2012 –December. 2013


Position: Senior Associate
· Performed Daily/ weekly/ monthly reports evaluating the performance of the marketing and sales departments.
· Performed daily audits across all means of communications with clients and stakeholders in line with company standards.

· Reviewed, proofread and edited blog and website contents before publishing
· Monitored Live chat to ensure customer service maintains an elevated standard of servicing clients.

· Ensured company policy and regulatory authority compliant and grammatically correct outbound communications with clients.

· Oversaw reputation management efforts on social media.

· Supervised visual and written brand consistency that is within the guidelines found across the marketing strategy, business plan and overall vision and mission of the company

	Royal Financials  
	Beirut– Lebanon 

	Department: Financial Markets and Trading 
	October. 2009 –September. 2012


Position: Financial Analyst
· Monitored international markets performance on a daily basis.

· Researched, analyzed and conducted due diligence on companies as potential investment opportunities
· Maintained coverage on a wide range of companies while covering important events such as earnings and mergers/acquisitions.

· Created on demand customized portfolios for high net worth individuals involving Fixed income products, ETF’s, individual stocks and options.
· Worked closely with the Marketing department on a variety of tasks including content generation and most outbound communications.
· Worked closely with the Accounting department on analyzing financial data, performing variance analysis and making recommendations to the CFO.

· Created financial models to support strategic plans and future decisions.

· Developed policies and initiatives that could improve financial growth and reduce operational costs.

· Worked closely with management, CFO and the CEO on developing long term commercial plans for the business
	
	SKILLS AND INTERESTS
	



Skills
· High professional proficiency in MS Office (Word, Excel, and PowerPoint)
· Major CRM systems
· Basic coding skills (HTML, JavaScript)
· Excellent written and verbal communication skills
· Confident and eloquent presenter
· Adaptability
· Entrepreneurship
	· Aesthetic Sensibility
· Creative thinker
	· 


Languages

· Native professional proficiency in Arabic and English
· Very good proficiency in French
