Dear Sir/Madame:

Kindly, accept this enclosed résumé as my expression of interest in a position in your decent company . 

     I am a graduate from the Arts Sciences and Technology University in Lebanon, Beirut, in 2007, with a Bachelor’s Degree in Marketing and Advertising and a masters degree in marketing from the California state university . I held several managerial positions in the sales management field in Lebanon.
     My experience as an Sales Manager has taught me the different challenges that one faces when one assumes responsibility in a job like this; challenges such as punctuality, teamwork, communication, interpersonal, technical skills, and leadership, that are essential in working in a business environment. This is the type of job where I am confident that my skills and knowledge will be best suited.

     I highly believe that joining your institution as an employee will challenge my leadership skills, teach me more about the meaning of precision, organization and teamwork, and will effectively enhance my career. 

     I do hope that my educational background, in addition to my experience, is what your institution really needs to help it grow. I will also be glad to have the opportunity to meet with you in person for any further discussion. 

Thank you for your time and consideration.

Sincerely yours, 

Makram Abdallah Hmaidan

Makram Abdallah Hmaidan 

Curriculum Vitae
Nationality       :  Lebanese

Marital status  :  Single 
Date of birth    :  July 25th  1985
Address          :  Aley – Al Yasmine building, 5th floor
Phone             :  +961 70 42 42 44
E-mail             :  hmaidan.makram@gmail.com

OBJECTIVE: 

A career that is challenging, professional and skill building. I look forward to having a personality-enhancing job that promises progress and copes with my ambitions as a Sales Manager.
QUALIFICATIONS:

· Goal-Oriented person with an extensive experience in a wide variety of workplace environments coupled with excellent work ethics. 

· Self-starter and excellent organizer who can work independently with minimal supervision, sound judgment, meet deadlines and ensure quality standards are met.

· Multi-tasking person, able to successfully take initiative, manage different tasks, prioritize jobs and perfom under pressure with attention to details.

· Quick learner who can swiftly master all aspects of  the job with very limited training.
· Ability to conform to shifting priorities, demands, and timelines through analytical and problem-solving capabilities.

Special skills & traits:

· Extremely discrete and confidential.
· Resourceful.
· Creative yet practical.
· Self motivated person.
· Persistent, determined and proactive.
· Natural team player.
· Pleasant personality.

· Distinguished interpersonal and relationship-building skills.

· Energetic, flexible, accurate, committed and talented planner who can inspire and motivate team members.

Education :

Masters degree in marketing from the California state university in U.S.A.          (2016)                           
Bachelor of Science Degree – Marketing and Advertising                          (2003- 2007)
Arts Sciences and Technology University in Lebanon, Beirut, Lebanon

PROFESSIONAL EXPERIENCE :

Sales manager                                                               (March 2016 – December 2018)
at Expertel Group ( Bhamdoun Branch )    
Sales / Real estate consultant                                    (October 2015 - December 2018)
Geo Lebanon                     
Sales Manager                                                            (November 20013 - October 2015)
Boustani Bassilia Motors Co.                                         
· Expanding business, looking for new opportunities, contacting and making deals with prospective clients.

· Coaching and motivating sales team.

· Reviewing the performance of subordinates and identify training needs.
· Implementing the company’s policies and meet business objectives.
· Understanding and following the sales plans and aiming to meet or exceed sales targets.
· Identifying new markets and business opportunities and arranging meetings with potential customers to prospect for new business.
· Maintaining and developing relationships with existing and potential customers in person, telephone calls and emails.
· Listening to and Fullfiling customer requests.
· Dealing with customer complaints and solving problems.
· Negotiating the terms of agreements and closing sales.
· Representing the organizations at trade exhibitions and events as needed.
· Describing merchandise and explaining its use, operation, and maintenance of merchandise customers.
· Establishing, implementing, and reviewing as necessary sales plans and seting marketing strategies.
· Conducting market survey , seeking and identifying new target markets thus enhancing development of the company.

· Monitoring and analyzing sales statistics and market trends in order to determine business potential, evaluates competition and sets products pricing strategies.
· Coordinating with all departments especially finance Department to achieve the sales objectives.
· Establishing goals and defining sales targets for all salesmen and to regularly monitor the performance.
· Peparing and implementing sales and marketing budget (sponsorships, promotions, etc.) and set discount and credits status.
· Leading the sales department according to the company’s strategic goals.
· Responsible of customers’ service for corporate clients.
· Studying, analyzing and monitoring competition activities in the market.
Branch Manager                                                (June 2011 - February 2013 ) 
Chidiac Motors

· Determines annual unit and gross-profit plans by implementing marketing strategies; analyzing trends and results.

· Creating the annual dealership sales forecasts by estimating total vehicle sales, gross and operating profits as well as expenses for the new and uses sales department.

· Hiring and monitoring the performance of the department managers, holding weekly sales meetings and conducting sales training.

· Establishes sales objectives by forecasting and developing annual sales quotas for regions ; projecting expected sales volume and profit for existing and new products.

· Implements national sales programs by developing field sales action plans.

· Maintains sales volume, product mix, and selling price by keeping current with supply and demand, changing trends, economic indicators, and competitors.

· Establishes and adjusts selling prices by monitoring costs, competition, and supply and demand.

· Completes national sales operational requirements by scheduling and assigning employees; following up on work results.

· Maintains national sales staff by recruiting, selecting, orienting, and training employees.

· Maintains national sales staff job results by counseling and disciplining employees; planning, monitoring, and appraising job results.

· Maintains professional and technical knowledge by attending educational workshops; reviewing professional publications; establishing personal networks; participating in professional societies.

· Contributes to team effort by accomplishing related results as needed

· Display New vehicle stock to the best  advantage.

Sales manager                                                               (September 2006 – july 2013)
Cell City – Lebanon  (telecommunications &  cell shop ) 
Marketing & Sales Executive                                        (February 2006 – July 2006)

A&M Gulf Servecis - Dubai

Training Public Relations & Sales Employee          (February 2006)   
Global Vacations Bstroun Village club

Sales Manager, Assistant Marketing & Sales Manager, PR Manager & PR Officer (2000 – 2006) 
Pineland Resord Country Club

Technical Skills:

· Microsoft windows all version 
· Microsoft office ( word, excel, power point, outlook, access)

· Internet browsing, and internet applications
 LANGUAGES: 
 English and Arabic: Fluent spoken and written.
REFERENCES:
  Available upon request.
