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	Ziad Kheireddine Curriculum Vitae



Personal Data

Date of Birth:  	 December 18th, 1976
[bookmark: _GoBack]Nationality:      Lebanese
Gender: 	  Male
Marital Status:  Married 
Mobile:              +961 3244284
E-mail:        	kheireddine_ziad@hotmail.com




Career Objective

Seeking a challenging position in an aggressive organization where my experience and enthusiasm will have application. Long-term plans are to advance into a major management responsibility within the function of the firm.




Profile:

· Meticulous, professional and highly qualified with extensive experience in various aspects of brand new cars market share operations and Quality Management.

· Proven Skills at customer service Techniques.

· Fluent in English with Arabic Language as mother tongue.

· Proficient in MS Office (word, Excel, PowerPoint, Access) and internet surfing.

· Self motivated and team player with strong interpersonal & Communicative skills.

· Strong Team Working and multi-tasks skills successfully complete projects within time and Budget constraints.
· Strong Analytical and problem solving competencies.

· Excellent tracking & Follow up techniques as well as reporting skills.










Professional Experience












Self-employed                                                                                         June 2017 - Present


Free lancer – Selling all kinds of brand new cars to Qatar market from UAE Jabal Ali free zone.		



Infiniti , Doha, Qatar.                                                                            Sep 2013 - June 2017    
Sales Manager, Head of Fleet Dept. 


Roles & Responsibilities:

· Enhances staff accomplishments and competence by planning delivery of solutions; answering technical and procedural questions, teaching improved processes; mentoring team members.
· Prepare sales prediction for the future and then devise sales strategies to meet those set targets
· Plan and direct staffing, training, and performance evaluations to develop and control sales
· Prepare budgets and approve expenditures
· Direct, coordinate, and review activities in sales and service
· Monitor customer preferences to determine focus of sales efforts.
· Resolve customer complaints regarding sales and service.
· Monitor vehicle inventory to ensure availability of stock and timely supply of placed orders.
· Liaise with other departmental heads to prepare and implement strategies effective for boosting sales and maximizing profits.
· Ensure resolution of customer issues and adherence to post sales services.
· Display concept of vehicles in an auto sales shop to ensure merchandising stimulates purchase.
· Entails overseeing the closing of sales deals, ensuring the completion of sales contract, explanation of vehicle warranty, confirmation of payment, and delivery of units.
· Identifies business opportunities by identifying prospects and evaluating their position in the industry; researching and analyzing sales options.
· Maintains relationships with clients by providing support, information, and guidance; researching and recommending new opportunities; recommending profit and service improvements.
· Identifies product improvements or new products by remaining current on industry trends, market activities, and competitors.
· Prepares reports by collecting, analyzing, and summarizing information.
· Maintains quality service by establishing and enforcing organization standards.
· Maintains professional and technical knowledge by attending educational workshops; reviewing professional publications; establishing personal networks; benchmarking state-of-the-art practices; participating in professional societies.
· Contributes to team effort by accomplishing related results as needed.




Volkswagen, Doha, Qatar.                                                                    Feb 2011 –Sep 2013 
Head of Fleet Dept.

Roles & Responsibilities:

· Promote the profession of car fleet management
Foster and promote the profession of vehicle fleet management within industry and commerce, develop strategic partnerships and regularly communicate with members and stakeholders.
· Provide structured education and training programmers
Syllabus and methodology, designed to meet the needs of newly appointed and established vehicle fleet managers, fleet administrators, fleet industry specialists and those whose job responsibilities include fleet, leading to accredited, vocational qualifications recognized and accepted as the requisite for the profession.
· Advance the profession through ongoing research
Into all aspects of vehicle fleet management and communicate the findings to members and interested parties.
· Promote the application of best practice management techniques
Promote the widespread application of best practices as relevant to vehicle fleet management, particularly those practices relevant to the environment, duty of care and safety.
· Encourage the sharing of information
Encourage members in the sharing and communication of their knowledge and experience in the application of established and leading edge principles and practices through informal networking and interactions in training programmers and conferences plus the writing of articles, papers and text books.





Mercedes Benz, Doha, Qatar.	    Sep 2008-Feb 2011 
Sales Consultant

Roles & Responsibilities:
· Perform all Sales services related activities to meet or exceed sales quotas.
· Promote & sell cars and maintain customers’ relationships after sales.
· Products and Services Market Research for Mercedes Benz cars. 
· Monitor and upload company listed cars.
· Perform Unit listing according to Mercedes Benz policies. 
· Maintain Sales and contacts with potential customers and keep records of all Customers’ interactions regardless of their outcomes.
· Remain updated on Mercedes Benz products through constant learning and training. 
· Create a customers' data base to handle their enquiries and deliver excellent service through communication and team work.
· Maintain contact and build lasting relationships with Customers.
· Walk around customers to deliver high standard services satisfaction.
· Develop creative sales techniques and grow existing account base.



Al Mawarid Bank. Beirut, Lebanon.                                                Sep 1997- May 2008
Customer Service Officer

Roles & Responsibilities:
· Responsible for all benefits development and Management of all credit card products.
·  Enhanced customers' knowledge to meet Customers’ satisfaction.
· General banking operations (branch and back office transactions)
· Legal/Compliance - Vetting of all legal documents and all customers' communication.
· Exposed to many different daily cases with clients problem Solving. 
· Supervised collection division consisting of twelve collectors
· Daily journal (internal work including most balancing transactions, especially those related to credit cards).
· Identified potential customers and took decisions in credit cards applications
· VISA/MasterCard - New product development, marketing assistance, growth performance contracts, joint-promotions.
· Credit - Development of policies, guidelines for new product development, new acquisition schemes.
· Managed core product benefits and delivery via external suppliers.      
· Worked across departments, including sales, customers' service, operations & risk management to ensure product promise was successfully fulfilled.   
· Handle all customers' complaints and prepared written responses in Arabic and English within the agreed complaint process guide.
· Assisted in dealing and resolving escalated complaints from consumers’ Section.



Qualifications And Skills: 

Presentation Skills, Client Relationships, Emphasizing Excellence, Energy Level, Negotiation, Prospecting Skills, Meeting Sales Goals, Creativity, Sales Planning, Motivation for Sales, Customer Service, Closing Skills.



Education:


2000-2002      Lebanese American University (LAU), Beirut, Lebanon
Accounting Extension Program (Accounting Principles & Practices and Managerial Accounting, Financial Reporting; Statement Analysis and data Interpretation; Principles of Business Laws).                                           
1996-2000      Baakleen Business and Technical Institute, Chouf, Lebanon
                       Technical Baccalaureates. 


References: 


Mr. Steve Bou Abdou (Brand Manager Infiniti)
Mobile :+974 55036228         steve.abdou@shalmana.com 
Mr. Mostapha Al Khatib (General Manager VW and Audi Qatar)
Mobile : +974 66575497         mostapha.alkhatib@sba-qatar.com
Mr. Khaled Shaaban (General Manager Mercedes Benz Qatar)
Mobile : +974 44624444        khaled.shaaban@nbks.com
Ms. Ghada Arabi (Customer Service Manager. Al Mawarid Bank, Beirut. Lebanon
Mobile : +961 3610998         ghada.arabi@almawarid.com
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