RODRIGUE TOHME
Rodrigue.Tohme@gmail.com | +961 (70) 464261 | linkedin.com/in/rodrigue-tohme-19796857/

EDUCATION
[bookmark: _GoBack]ANTONINE UNIVERSITY	August 2009 – June 2014
Master of Science in International Marketing

AMERICAN UNIVERSITY OF SCIENCE AND TECHNOLOGY BEIRUT	September 2015 – February 2017
Bachelor of Science in Business Marketing

EXPERIENCE

Projkt X – Beirut, Lebanon	September 2016 – August 2019
Founder - Marketing Communication Manager
Lead a team of Creative professionals helping a portfolio of diversiﬁed local, regional and international brands across sectors including F&B, FMCG, healthcare, automotive, agriculture and other through formulating and executing integrated marketing communication strategies across different marketing disciplines which includes advertising, content Marketing, activation campaigns, and events with budgets totaling $500K in Lebanon, Qatar and Iraq.

In-business Activities:
· Built strong collaborative relationships with client departments and developed trusted advisor status through excellent customer and account management relationship by sharing, responding to and delivering tactical and strategic solutions.
· Understood Client’s needs and help articulate, advise and inﬂuence client departments on an appropriate communication investment that fully realizes the beneﬁts of an integrated, market driven communications strategies.
· Directed and managed strategical and tactical campaigns for clients by delivering on-brand, integrated, cost-efﬁcient and aligned integrated communication
solutions.
· Developed a deep understanding of consumer behavior across different platforms, built a strong knowledge of media buying, ad performance and social media
marketing landscape.
· Provided strategical plans to enhance brand perception and serve as drivers of digital brand advertising.
· Managed events spreading across the country on clients’ behalf to ensure efﬁciency and effectiveness of campaigns.
· Helped brands reach the right people at the right time with the right message on the right platform.
· Developed sustainable Digital and social media campaigns that delivered timely conversion results, and turn prospects into customers.
· Adopted a data-driven approach to measurably increase the proﬁtability of campaigns and ensures sustainable growth.
· Formulated communication plans with detailed budgets and forecasts that helped serve as benchmarks for result measurement.
· Measured the effectiveness of communication activities by determining awareness metrics, desire metrics and interest metrics.
· Created lead generation campaigns as direct response marketing tactics to enhance clients’ database and create new Sales opportunities.
· Created a rating system for ad copy and corporate messages that tests and identify top performing assets in order to scale.

On-business Activities:
· Served as the sole business development personnel in charge of sales and marketing of Projkt X
· Prospecting clients and Identify top interest clients and projects by auditing all digital assets past and present.
· Identiﬁed Potential Clients goals and objectives and advised accordingly.
· Proposed and pitched marketing solutions and deﬁned scope and budget.
· Managed the execution of projects with great respect to deadlines and scope using trello.

Accomplishments:
Created a launching campaign of Nordiﬂex pen for novo nordisk. Created an activation campaign for Mall of Qatar.
Created a Diabetes campaign for Lebanese ministry of health to awareness.
Created an integrated marketing campaign for Blacklion Tries to increase sales and awareness, and lead to a sales growth of 15% in 6 mos. Created and executed content strategies for Avene, Rene Furterer, USAID.
Created a back to school campaign for lulu hypermarket.
Executed Facebook based marketing program for Knefe Express resulted in 1500%ROAS



Blueﬁeldco – Beirut, Lebanon
Account manager
· In charge of marketing and communication for all the companies’ subsidiaries and management of the creative process.
· Served as the lead point of contact for all customer account management matters.
· Built and maintained strong, long-lasting client relationships.
· Ensured the timely and successful delivery of our solutions according to customer needs and objectives.
· Clearly communicated the progress of monthly/quarterly initiatives to internal and external stakeholders.
· Developed new business with existing clients and identify areas of improvement to meet sales goals.
· Formulated forecast and tracked key account metrics.
· Prepared reports on account status.
· Collaborated with sales team to identify and grow opportunities.

September 2014 – September 2016


Blueﬁeldco – Beirut, Lebanon	December 2012 – September 2014
Marketing Executive
· Developed and improved upon existing marketing strategies.
· Conducted market research to assess current trends and brand awareness.
· Helped organize and implement market research to produce relevant marketing information.
· Networked with suppliers, partner organizations, large contractors and other professionals.
· Helped produce reports, company brochures and related marketing materials and literature
· Developed new marketing initiatives such as social media, events or crossover collaborations to strengthen engagement with target audience
· Monitored corporate branding applications across the projects’ marketing materials to deliver quality corporate brand image consistently
· Oversaw all marketing activities, assessed metrics and write performance reports
· Monitored market trends, analysis consumer markets activities to identify opportunities



Crown Micro – Beirut, Lebanon	February 2011 – April 2012
Sales and Marketing Representative
· Served customers by selling products and meeting customer needs.
· Serviced accounts, obtained orders, and established new accounts by planning and organizing daily work schedule to call on existing or potential sales outlets and
other trade factors.
· Adjusts content of sales presentations by studying the type of sales outlet or trade factor.
· Focused on sales efforts by studying existing and potential volume of dealers.
· Submitted orders by referring to price lists and product literature.
· Kept management informed by submitting activity and results reports, such as daily call reports, weekly work plans, and monthly and annual territory analyses.
· Monitored competition by gathering current marketplace information on pricing, products, new products, delivery schedules, and merchandising techniques.




ASSETS & INTERESTS 


Skills:
MS Ofﬁce (advanced) Keynote (intermediate) Adobe Photoshop (advanced)
Adobe Illustrator (intermediate) Adobe Premier Pro (advanced) Adobe After effect (beginner) Sales and Negotiation (advanced) Project management (advanced) Copywriting (advanced)
Media planning (advanced)
Media Procurement Online/Ofﬂine (advanced)
Social media Management (advanced)
SEO (intermediate)


Language:
Arabic (Native) English (Proﬁcient) French (Fluent) Spanish (beginner)


Hobbies: Guitar Ukulele Table Tennis
Strategy board games
Reading
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