Lara Haj-Ibrahim
Beirut, Lebanon
Tel: ++96176061835
Email: lara.sheghel.ida.jewelry@gmail.com

Profile

· Charted an impressive career growth spanning roles in entrepreneurship, multi-cultural interaction, artistic consulting, social media, quality control, sales & marketing.
· Proved remarkable combination of technical and business acumen, skilled team player and supervisor/coordinator with expertise in the chain-value methodology.
· Demonstrated analytical thinking, excellent communication and interpersonal abilities-with people from all walks of life, and strategic planning.
· Identified and equipped and oversaw local social enterprises to sustain and maintain artisanal and craft skills and production in Mexico, Jordan and Lebanon.
· Effectively managed coalitions and conducted market assessments and utilized market-oriented approaches to employment for poorer and/or marginalized communities. 
· Created and delivered presentations and information in a coherent manner.
· Educated, lived and worked in: Kuwait, Lebanon, USA, Canada, Mexico, Jordan and Palestine.
· Certified Gemologist and fine jewelry (GIA-New York), specialist with 10+ years of proven track record in sales, marketing, quality control and HR development, with leading global Fine Jewelry brands across the world and being self-employed.
Education

· Sept. ‘09 – Nov. ‘09 Toronto Business Development Centre, Toronto, Ontario
           Entrepreneurship Diploma
· April ’13 – June ’13 Sterling Quest, San Miguel de Allende, GTO, Mexico 
            Master Silver Smith
· July ‘06 – Jan. ’07 Gemological Institute of America New York, NY
Graduate Gemologist (G.G.) Diploma (Colored Stones, Diamonds)
Accredited Jewelry Professional (A.J.P.)
· April ‘06 – June ‘06 Gemological Institute of America New York, NY
Jewelry Design (J.D.) Certificate
· Sept. ‘04 – Jan. ‘06 Lebanese American University Beirut, Lebanon
Freshman Arts
Experience

Consultant/Project Manager September’17-Present
UNHCR- Makhzoumi Foundation /MADE51- Beirut, Lebanon.
· Planning and overseeing the launch phase of MADE51-the new global initiative of UNHCR” to connect refugee artisans with global markets for their products, through partnering with local social enterprises.”
· Mobilizing technical support, marketing and communications plans and activities and a field-based framework.
· Managing the field-based support for artisanal programming, and support to local social enterprise partners.
· Ensuring proper collection, use and monitoring of baselines, standards and indicators needed to measure and analyze UNHCR’s performance, trends and target interventions.
· Initiating and managing the development of a broad network of strategic partners in MADE51.
· Drafting MoU’s for the businesses, for UNHCR and for Makhzoumi Foundation Coordinating among all the stakeholders.
· Pricing and costing of refugee product lines. 
· Overseeing product development workshops and trainings to the refugee artisans.
· Conducting pre- and post-assessments and steering focus groups with the refugee artisans through M&E tools. 
· Organizing and managing sales, marketing and global workshops related to the MADE51 project. 
· Attending SGBV Safe From The Start global workshop and training in Geneva-Switzerland at UNHCR.
· Outreaching and connecting with the private sector to engage and help sustain the project.

Country Corporate Gifts & Incentives Manager April ‘17- August ’17 
MG Supplies Group– Beirut, Lebanon.
· Building new client base to include local accounts. 
· Championing key account management strategy by personally developing strong, long term relationships with government entities, banks and local business community.
· Creating new marketing plan to contribute to revenue growth.
· Organizing and executing area sales along with incentive and referral programs for clients and third party organizations.
· Maintaining local client relationships through e-mail blasts, on-site receptions, presentations, and outside sales calls.
· Designing power point presentation to showcase competencies and enhance company visibility in ccollaboration with the marketing department.
· Identifying new customers.
Area Corporate & Retail Manager July ‘16- March ‘17
Elsa Chocolatier– Beirut, Lebanon.
· Enhancing and developing Elsa’s brand corporate business and retail strategy.
· Managing two retail venues of which one of them is a flag-ship store.
· Participating in the new designs and product development processes.
· Overseeing the team-works in wholesale, locally and regionally. 
· Following up on and developing of Elsa’s Chocolatier in social media platforms: Instagram & Facebook.
· Establishing a corporate and retail data base and networking.
· Fostering business contracts with several corporations and clients re their gift/season’s greetings of Chocolates with their own identities.                                                                    
Consultant and Business Development Sep ‘15-June’16 
Rim N’ Roll (Hand-Made Embroidered Clutches) – Beirut, Lebanon.
· Restructuring and redeveloping the brand’s business strategy.
· Creating new designs and product development.
· Establishing a cost control setting to control business and production expenses efficiently.
· Overseeing the process of outsourcing production to cut expenses and increase profitability such as working with underprivileged communities of Syrian refugees.
· Forming and following up on the brand’s social media visibility: Instagram & Facebook.
· Positioning and expanding the brand in international markets
Project Consultant and Coordinator of Personal Stylists Feb ’15-August ‘15 
Gravaldi (Menswear Made to Measure start-up) - Beirut, Lebanon.
· Launching, in coordination with the owner, the Menswear Made to Measure shirts & apparel start-up.
· Establishing the hiring process.
· Overseeing recruitment including screening, interviewing and selecting employees.
· Designing training programs.
· Conducting training seminars.
· Managing and following up on stylists’ work.
Lara Jewelry, Lebanon & Mexico March ’13- Present
Owner, Designer and Creative Director 
· Training and hiring struggling Mexican communities with an Artisanal background, gave them jewelry projects to execute in order to sustain themselves and for their scarce handmade art not die. 
· Expanding, launching and selling Alma Vieja jewelry collection at the Mother’s Day event in collaboration with Instituto Mexicano de Yoga at The Westin Hotel Santa Fe, Mexico City, Mexico.
· Conducting training/lecture to the Women’s Jewelry Association in Nassau, The Bahamas.
· Donating proceeds to The Cancer Society of The Bahamas following being selected to host their third annual fundraiser-over $8,000.00 in proceeds from sales and auction in Nassau-Bahamas.
· Got selected to sell and represent the first Women’s Weekend Mexico at the W Hotel, Mexico City, Mexico.
· Dressed the models and sponsored Nissan Infiniti Q50 Latin America car launch event in Mexico City, Mexico.  
· Launching of Lara Jewelry collections in Jeddah, KSA, Lebanon., Joumanna.com Trunk London- UK, Dakkar-Senegal, Montreal, Canada. 
· Participating/Donating jewelry pieces in Philippe Hatem’s Happy Childhood Foundation fundraiser at Music Hall – Beirut, Lebanon. Oct 5/2015.
· Launching and sold the fifth jewelry collection titled Alhambra at Knock Design in collaboration with Sista Brown’s Holiday Pop Up Shop in Beirut, Lebanon
· Participating in Everything is Design/Shbebbeek Zarka art exhibition: A collective of Lebanese contemporary artists’/designers exhibition in Tyre. Sep 26 – Oct 11/2015.
· Participating and sold at The Children of the Disabled Association (IDAD) foundation Holiday event at The Holiday Inn Verdun, Beirut, Lebanon
· Collaborating with Lydia Lavin’s Hijas de la lluvia S/S’14 fashion collection and Lara Jewelry’s MexArabia collection at Mercedes Benz fashion week and at Lydia Lavin’s showroom in Mexico City, Mexico.
· Launching and selling third jewelry collection titled MexArabia at Tuna Boutique and Art2Wear fashion week San Miguel de Allende, in collaboration with Mexican Fashion Designer Lydia Lavin. 

Tiffany & Co., Toronto, Ontario November ’11- February ‘13
Fine Jewelry Sales/Watch Specialist/Gemologist

Birks & Mayors Inc., Toronto, Ontario May ’10 – Sep ‘11
Brand Ambassador/Sales/Watch Specialist

[bookmark: _GoBack]Skills
· Strong organizational skills with the ability to multitask, work under pressure and set work priorities.
· Strong leadership skills and self-motivated.
· Sales, marketing, business development and quality control.
· Excellent interpersonal skills and ability to establish and maintain effective working relations with clients, communities, governmental and non-governmental entities and co-workers.
· Designing, evaluating and pricing, gems, precious metals, and Fine Jewelry.
· Languages: Excellent fluency in English, Arabic, Spanish and good fluency in French.
· Volunteered in Sabra/Chatilla Refugee Camp: created and followed up artisanal program for youth.
· Volunteered in outreach program for underprivileged youth in Tyre/Lebanon as part of programming of Contemporary Art exhibit.
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