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	Mobile:  +96170974109

	
	Email:    noria_89@hotmail.com

	
	Nationality: Lebanese

	
	Date of birth: 10 August 1989


A highly energetic, active and curious individual who has embarked on diverse journeys in her career path. Having been exposed and having proven myself in various working environments are key assets that allow me to relate to a wide range of people and communicate comfortably at all levels. I have come to realize that with the ever-changing marketing scene, a job in the digital field is the only way to go forward, learn and put my skills and abilities to good use. Hence, I am currently updating myself by viewing online tutorials and courses on social advertising, mobile advertising, SEO/PPC, content creation and curation etc. I am truly convinced that I need a fresh opportunity, a new challenge which will enable me to use my experience and grow to catch excellence.  
“Perfection is not attainable, but if we chase perfection we can catch excellence.” Vince Lombardi

EXPERIENCE

Real Estate Agent - April 2019 / October 2019
S-Gestion

Communications Manager - May 2016 / December 2017
Blood Transfusion Services / Lebanese Red Cross
•Crafting a communication strategy (long-term) to create awareness around (spontaneous) blood donation and its vital role in society
•Establishing a network of companies, universities, syndicates etc. willing to partner with the Lebanese Red Cross in order to host regular blood drives in their premises  
•Managing contracts and arrangements with these universities, companies, syndicates, etc. 
•Drafting communication plans/tactics (short-term) and organizing events such as “World Blood Donor Day”, “Achoura” etc. 
•Planning, organizing and monitoring blood collection events throughout Lebanon
•Evaluating and reporting BTS team efforts in blood collections 
•Analysing and estimating future BTS needs and proposing adequate solutions in various areas
•Supporting the BTS director in internal and external communication 
•Managing PR, media material (brochures, leaflets, press releases etc.) and the social media strategy of the Blood Transfusion Services department   
•Developing digital marketing campaigns 

Media Intern - September 2015 / April 2016
Mindshare Lebanon
•Assisting in community management, mainly on Facebook, Twitter and Instagram (Brands include: Zain Group, Kotex etc.) 
•Working on new pitches (assessing a market’s potential, competitors’ media investments etc. - Brands include: Infiniti and Oud Milan)
•Media Planning: Handling a campaign implementation from A to Z from identifying consumers’ perceptions and insights to estimating budgets, planning the campaign schedule and monitoring the campaign by comparing SOE & SOV etc.



Digital Marketing Intern - August 2015 / September 2015
Curly Brackets SARL
•Creating and managing ads on Facebook using Ads Manager, evaluating reach and engagement, analyzing results (KPIs, conversions, referrals etc.), split testing (boosted posts vs. promoted ads ; videos vs. images ; variable daily spent etc.)
Brands include: Nutriworks and WITS

Digital Marketing Intern - March 2015 / July 2015
Cinemoz SAL
•Studying opposite business models to assess Cinemoz's competitive edge in the Arab region: AVOD (ad-based video on demand) vs. SVOD (subscription-based video on demand)
•Creating Ads using Facebook's Ads Manager, tracking performance and analyzing results (KPIs, ROIs, conversions, etc.)
Brands include: Nido and Nivea

Logistics Coordinator - August 2014 / February 2015
Samir Hani Est.

French teacher - Primary Cycle II, EB4 - September 2013 / June 2014	
Zahrat el-Ihsan

Marketing Executive - April 2012 / June 2013
El Kharif Ltd.
•In charge of communication and marketing tasks and responsibilities: setting ad budgets ; collaborating with the media agency (Rizk Group) to elaborate TV ads and POS material ; negotiating with the local distributor (Vincenti) etc.

Sales Consultant - April 2011 / March 2012
Fattal
•Promoting Kenwood/Karcher/Leifheit/Soehnle to the end consumer ; managing stocks ; organizing on-the-ground promotions ; and handling merchandising in allocated POS

Marketing Intern - June 2009 / August 2009
Philip Morris
•Establishing a differentiated ATL (billboard ads) / BTL (promotional activities) advertising plan per brand depending on its positioning (i.e. Merit Light vs. Marlboro vs. Virginia Slims)

Intern - June 2008 / August 2008
Bankmed Downtown
•Getting a quick look at every position in retail banking but mainly focusing on customer service


EDUCATION
· Master of Business Administration (MBA) – 2013 / 2015
Saint Joseph University in partnership with Paris Dauphine & Paris I Panthéon-Sorbonne, IAE de Paris
Thesis: The VOD market - Case study on Cinemoz: How sustainable is the Lebanese company’s business model in the long-term?
· Bachelor’s degree in Advertising and Sales – 2007 / 2010 - Saint Joseph University
· Baccalauréat français / Section L – 2007 - International College (Graduated with an Honourable Mention)

LANGUAGE(S)
Fluent in English, French, and Arabic

REFERENCES
Alique Ohanian: Exchange Manager at Mindshare Mena – alique.ohanian@mindshareworld.com
Hana El Khatib: Managing Director at Mindshare Lebanon - hana.khatib@groupm.com
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