Marketing Executive

Experience

Trade & Marketing Executive
Madi International S.A.R.L. MAH I?lu B?gsg?y_

Dbayeh-Beirut

. Responsibilities: Organizing events, seminars & Open days, Execute strategic trade
marketing plans, POSM, catalogues, communication, media & PR plans, handle 9
brands based on brand strategy and positioning, conduct market research studies and
inventory analysis, identify product movement, excess stock and set plans accordingly.

. Acquired skills: Negotiations, merchandising, commercial awareness, work to
deadlines, solve problems, interpret complex information

. . . > Aug 2016 -
Junior Marketing Executive ) CITYMALL Dec 2017
Admic S.A.L.

Dora-Beirut

. Responsibilities: Organizing events and product exhibitions, promotional activities,
monitoring performance, Organizing and oversee advertising/communication
campaigns (social media, TV, Radio), Conducting market research and analysis to
evaluate trends and competition ventures, Collaborate with managers in preparing
budgets and monitoring expenses.

. Acquired skills: Analysis, Creativity, Adaptability, Good organization and planning
skills, Communication, Good Teamwork, IT skills.

Community Manager m
. # Mar 2016 -
LANGUAGES Absolutely Digital ABSOLUTELY DIGITAL Aug 2016
Dbayeh, Beirut
L - Responsibilities: Implement new marketing strategies to increase engagement and
traffic on the pages; Social media pages (Twitter, Instagram, Pinterest and
o0 0 Facebook) posts and contents; Content marketing; Community engagement,
Measurements and follow-up; Fan building.
'Y X . Acquired skills: Shutterstock, Photoshop Adobe, and Excellent writing skills in

different languages.

COMPUTER

Media Internships
Jan 2016 —

Initiative INitIative rev o016

« Proofreading advertisement content before release

« Evaluating the effectiveness of campaigns in order to inform future campaigns
« Monitoring the campaigns

SKILLS « Conduct competitive reports

Oct 2015 —
Carat Mena @ Carat Dec 2015

« Liaising with the creative agency team, clients and consumers to develop media
strategies and campaigns

« Making decisions on the best form of media for specific clients and campaigns

« Working with the client and the account team to understand the client's business
objectives and advertising strategy

« Undertaking research and analyzing data using specialist industry resources: Ipsos July 2014 —

Impact BBDO,IB2 Division IMPACTBBDO Sept 2014

« Write creative and well-designed briefs

« Conducted an in-depth market study regarding the effect of television commercials on

audiences from different age groups June 2014 -

Optimum Media Direction (OMD) 65 July 2014
EXTRA-ACTIVITIES « Developed competitive reports

« Prepare TV/Radio/Newspaper plan

« Post-deployment monitoring and supervision of advertisements in various advertising
mediums

Education

INTERESTS Master's degree in Marketing Communication & Digital So17
IAE, Grenoble, France
Master’s degree in Marketing & Communication 2015 —
University Saint-Joseph, Beirut, Lebanon 2017
Bachelors in Business and Management 2012 —

University Saint-Joseph, Beirut, Lebanon 2015




