Nayef Sakka
Beirut, Lebanon
Mobile: +96176700670
oganayef@hotmail.com
Sales Manager
Marketing ~ Sales ~ Management
A confident and highly motivated individual with over 23 years of experience in the Sales and Marketing fields. Held several managerial and sales positions with companies of various sizes and geographical locations in Africa and the Middle East.  The profile of organizations worked for include high profile companies such as LG and Al Othman Group.   Such exposure to the diverse working environments and cultures provided exposure to a wide range expertise and various business challenges. Native Arabic speaker, proficient in English with additional expertise in:

(
Marketing
(
Planning
(
Sales



(
Management
(
Team Leader
(
Export and Import
PROFESSIONAL EXPERIENCE
Nabat organic co
      02.2019 - Present

Organic food importer & distributor

Sales supervisor (All Lebanon)

Ghanem Development & Trading co                              01.2017 – 06.2018
Plastic Raw Material & additives

Sales Consultant in Lebanon & Saudi Arabia
United company for Development                                 
  
 2013-2016
Construction and contracting
Business development manager-Iraq
Lebanese Automotive Supplies and Services                
     2012-2013
ACDelco autoparts and Repsol importer-distributor

Sales manager-Lebanon
· Direct and coordinate activities of business concerned with the pricing, marketing and sales.
· Review financial statements, sales and activity reports, and other performance data to measure productivity and goal achievement and to determine areas needing improvement.

· Manage staff, preparing work schedules and assigning specific duties.

· Plan and direct activities such as sales promotions, coordinating with other department heads as required.

· Determine goods to be sold, and set prices and credit terms, based on forecasts of customer demand.

· Negotiate with clients.
AKS GLASS 









 2009-2012
Glassware importer-distributor

Business development manager-Algeria
Value Consulting

 2006-2009
Management training & consultancy
Business Development Manager-Bahrain
· Formulate, direct and coordinate marketing activities and policies to promote services. 

· Identify, develop, and evaluate marketing strategy, based on knowledge of establishment objectives, market characteristics, and cost and markup factors. 

· Direct the hiring, training, and performance evaluations of marketing and sales staff and oversee their daily activities. 

· Evaluate the financial aspects of product development, such as budgets, expenditures, research and development appropriations, and return-on-investment and profit-loss projections. 

· Develop pricing strategies, balancing firm objectives and customer satisfaction. 

· Initiate market research studies and analyze their findings. 

· Use sales forecasting and strategic planning to ensure the sale and profitability of services, analyzing business developments and monitoring market trends.  
· Preparation of tenders� proposals.  
Al Othman Group-NADA
  
 2004-2006

Dairy products
Area Sales Manager-KSA
· Confer with company officials to develop methods and procedures to increase sales, expand markets, and promote business.

· Direct and supervise employees engaged in sales, inventory-taking, reconciling cash receipts.

· Provide staff with assistance in performing difficult or complicated duties to serve more than 600 clients weekly. 

· Plan and prepare work schedules, and assign employees to specific duties. 

· Attend company meetings to exchange product information and coordinate work activities with other departments. 

· Prepare sales and inventory reports for management and budget departments. 

· Listen to and resolve customer complaints regarding services, products, or personnel.
Fouani Nigeria Ltd

LG Electronics distributor

2003-2004

Area Sales Manager-Nigeria
· Assisted to increase the sales by offering new marketing ideas and work on the field with the sales team. 

· Provide customer service by assisting customers, and responding to customer inquiries and complaints. 

· Monitor sales activities to ensure that customers receive satisfactory service and quality goods. 

· Hire, train, and evaluate personnel in sales or marketing establishments, promoting or firing workers when appropriate.

· Formulate pricing policies on merchandise according to profitability requirements.
AL Sarafand Limited
   1993-2003
Confectionery manufacturer
Export Sales Manager-Lebanon
· Negotiate with current and potential local, regional and international clients.

· Negotiate and arrange transport of goods with shipping or freight companies. 

· Notify clients of the arrival of goods and arrange for delivery. 

· Advise clients on transportation and payment methods. 

· Determine method of shipment, and prepare bills of lading, invoices, and other shipping documents. 

· Prepare import/export documentation.
· Advise management on customers� preferences and requests.
· Direct and coordinate activities involving sales of manufactured products. 

· Confer with potential customers regarding products needs and advise the GM on types of equipment to purchase to meet those requirements.
· Established international clients� network in Germany, UK, Australia, KSA, and Kuwait, UAE, Syria and other markets.
EDUCATION
Centre International de Technique                                                                          1998
 TS Accounting Degree
Centre International de Technique                                                                          1996
BT Commercial Sciences
PERSONAL INFORMATION
	Date of Birth: February 11, 1973
	

	Citizenship: Lebanese
	Willing to Relocate and Travel: Yes

	
	


Computer literacy
Good command of: Microsoft office-Explorer-PowerPoint-Photoshop



Word-Excel

Languages: Arabic, French & English.
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