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SUMMARY

Creative and passionate business development professional seeking to join a well-established firm that offers professional working environment and sustainable career growth opportunities.


EDUCATION
2013-2016	Lebanese American University (LAU), 			Beirut, Lebanon			Bachelor’s in business administration – Marketing Emphasis 
[bookmark: _GoBack](G.P.A: 3.46/4.0)

2011-2012	United Int. School, 						Riyadh, Saudi Arabia 
Baccalaureate Degree in Life Science 


BUSINESS EXPERIENCE 

Nestle L.B Distributor, (NTC)							Oct. 2017 – Present
Beirut, Lebanon.				
Key-Account Executive
Responsible for the growth of Nestle distributor business Nahleh Trading Company in food and beverages for Key-account across Beirut region to South region. 

· Driving Nestle HORECA business in Key Accounts & wholesalers to drive product penetration and distribution
· Design customer profitability and turn over and ensure mutual benefit for both NTC & customers
· Develop weekly journey route driving more efficient GTM approaches
· Manage Inventory and monitor stock life/availability, implementing FIFO to prioritize freshness.
· Maintain an active competitive analysis through market visits, data analysis, and projections.  
· Deliver on KPIs by working on AVA (Availability, Visibility, Accessibility) & expanding product reach, driving distribution breadth and depth.

Red Bull On-Premise, (FDC)						           Sept 2016 – Oct 2017
Beirut, Lebanon. 
Key-Account Representative
Responsible for the growth of Red Bull Portfolio in terms of sales and distribution in HORECA business for Key – Accounts from Beirut to South region. 
· Present & Negotiate contracts and action plans
· Responsible for customer profitability and turn over in terms of sales & distribution
· Monitor the brand in terms of sales & distribution and pinpoint opportunities to seek
· Managing the company’s assets such as fridges, shelf space, and other P.O.S materials.  
· Growing the business through gaining 120+ growth in new clientele for the company. 
	
LAU – Vice-President’s Office, (SDEM)				    	Oct 2015 – Feb 2016
Beirut, Lebanon.
Communication Officer – SDEM
Responsible for student development and co-curricular engagement activities. 
· Website development and social media awareness campaigns based on competitive market analysis
· Responsible for university activities to increase student involvement in school programs such as civic engagement
· Driving the university pages on social platforms as well as organizing, labelling, and answering student concerns
· Planning events and managing them, respectively, relative to school guidelines and arising trends


PROFESSIONAL DEVELOPMENTS & TRAININGS
· Unilever “The Quest“: cross country, cross-campus competition to identify the top talent in North Africa and the Middle East region. 
· Consumer Behavior: “Leo Burnette - Awan Tea Project” went in depth in the consumer’s psyche and attitudes and how it affects the buying behavior.
· Strategic Planning: (CAPSIM) business simulation technology. How to run and strategize a virtual-reality organization, synergizing various functional departments, and implementing scenario planning to stay ahead of the competition. 
· Nestle “CRM” (Customer-Relationship Management) training: identifying the customer’s wants and preferences and how to approach in solving these cases.
	



ADDITIONAL INFORMATION
LANGUAGES		English, Arabic
NATIONALITY 	Lebanese 
MARITAL STATUS 	Single
INTERESTS		Soccer, Physical Fitness, Music
REFERENCES		Available upon request



