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PROFESSIONAL SUMMARY
I am an enthusiastic and self-driven marketing graduate with initiatives to excel and grow within a firm. I acquire great creative thinking skills and I am a fast learner. I aspire to grasp more knowledge and learn throughout various experiences.

EDUCATION
American University of Beirut (AUB), Beirut, Lebanon				August 2016- June 2020
BA in Business Administration- Marketing Concentration 
GPA:  3.02/4
Key courses: Customer Experience Design, B2B Marketing, Marketing Communications, Retailing and Merchandising, Consumer Behavior.

International School of Choueifat, Sharjah, United Arab Emirates		       Sept. 2003-June 2016
Baccalaureate in Sciences

EXPERIENCE
Pioneer Printing Press, Sharjah, United Arab Emirates				Dec. 2019- Jan 2020
Trainee
· Managed and maintained the Social Media platforms for this company
· Created content and posts for their social media platforms (Instagram and Facebook page)
· Understood overall promotion criteria in Social Media Platforms

PROJECTS
Marketingand Communications, (AUB), Lebanon					Jan. 2019- May2019
· Created an ad campaign for Chateaux TroisCollines and increased brand awareness 
· As a group, my teammates and I designed a full report explaining to the company how to increase brand awareness. 
· Created an advertisement for the brand.
· Provided marketing strategies to help increase awareness such as Guerilla marketing, as well as created a survey for research.
· Developed excellent team work skills and provided innovative ideas for the brand.

Business Plan workshop, (AUB), Lebanon		         				Sep. 2019- Oct 2019
· Worked on developing a business plan for C&F in order to upgrade the customer experience.
· Initially researched Lebanese businesses that were shutting down some branches in specific areas in Lebanon and created a strategy in order to upgrade the overall experience.
· Focused on enhancing customer relationship marketing (CRM) between clients and the sales people inside the shops.
· Provided to the company a guide to follow that included: training their salespeople, increasing enthusiasm in the workplace, and redesigning the overall interior of the shops.
EXTRACURRICULAR ACTIVITIES 
Volunteered for Emirates Down syndrome association in UAE				March 2016

SUMMARY SKILLS
Languages: Fluent in English and Arabic. Beginner in French
Computer skills: Microsoft Office, Microsoft word, Excel, Photoshop, Powerpoint
Soft skills: Fast learner, independent, teamwork skills, hard worker, communication skills, research skills, research reports, presentation skills, public speaking, persuasive skills, disciplined. 
Interests: English Writing, Passion for Creative Writing, Playing the Piano, Zumba training, essay writing.
