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	Personal Summary



Intuitive marketer with a passion for learning and seeking new adventures, coupled with a sense of purpose that drives me to adapt to new challenges when needed. My curious nature intertwined with a desire to further my career has allowed me to fill up several roles within leading organizations.

Result-driven with the ability to plan & execute consistently has brought me to my newest challenge yet within Sirocco Heineken in the UAE.

	
	
	
	CORE STRENGTHS
	
	

	-
	Strategic Planning
	-
	Performing Strategic Action
	-
	Personal Accountability

	-
	Creative Thinking
	-
	Communication Skills
	-
	Intelligent Persistence

	-
	Fast Learning
	-
	Initiative Taking
	-
	Social Awareness




PROFESSIONAL EXPERIENCE

Sirocco Heineken FZCO                                                                                                        01/03/2020 – Present
On Trade Activation Manager 

· Worked on the the development of annual plan for On-trade channel.
· Co-developed brand activations with the brand marketing team by bringing consumer, customer and visibility insights to the table.
· Supported in hit list preparation, creating activations in CRM and tracking activation success. 
· Co – developed and managed sales tools (Marketing library, KAM booklets, POSM catalogue)
· Created & managed virtual support teams to support execution, measurement & optimization of key activations
· Supported Sales Managers in setting KPIs, managing quarterly reports on status of business. 
· Translated data analysis into insight & direction to leverage opportunities for growth.
· [bookmark: _GoBack]Managed input and reporting on brand activities with brand marketing.
· Clearly communicated status to all stakeholders, while managing On-trade customer expectations.
· Supported Brand Activation Managers in evaluating brand promotions in On-trade channel, sharing results & insight with the Sales Team to support On-trade customers.



KFF Food & Beverage	01/03/2018 – 25/2/2020
Trade Marketing Executive

I have worked on the Modern, Traditional and Wholesale channels with a paramount focus on customer trade marketing.


· Worked in depth with Brand Managers and Supplier to develop a multipurpose plan across 7 brands that drives equity building and sales.
· Planned and executed numerous tactical activations across the year to drive sell out of our brands from the market.  
· Tracked our progress on a weekly basis by implementing a timeline KPI sheet that monitors spending Vs. activations. 
· Performed monthly meetings with the supplier to track our progress Vs. plan to stay on course with our timeline and budget. 
· Acquired hands on knowledge in utilizing Oracle’s Business Object software to generate various reports that help spot trends, identify opportunities and track stock depletion to meet organizational goals. 
· Developed Promotion ID Cards to keep track of numerous promotions in the market in order to assess their ROI. 
· Performed weekly market visits to identify key trends in the market and capitalize on them to drive our sales.  
· Coordinated with production and packing agencies to Roll Out numerous promotions in to the market during Nov and Dec when Brand Manager was absent. 
· Tracked expenditures of All channels on Brown Spirits from August 2018 till March 2019 when Brand Manager was absent. 	
· Worked on strengthening the Traditional Trade Channel by developing both our Weighted and Numeric Distribution. 
· Acquired hands on creative knowledge in spirits brands communication
· Developed our visibility in the trade across numerous neighborhoods by implementing a unified unilateral merchandising planogram.
· Acquired key hotspot outlets via branding and activations to drive recruitment and sell out of our brands. 
· Visited the market with Wholesaler employees to track our weighted and numeric distribution and drive sell out of our brands. 	


BACARDI LTD	01/12/2016 – 1/1/2018
Marketing Coordinator 

I have worked on the Off-trade and On-trade sections with Bacardi with a paramount focus on consumer marketing.

· Performed market visits across various segment types, auditing the Bacardi portfolio. 
· Supported the team both on and off- ground during the activation of the Bacardi House Party.
· Coordinated the Dewar’s Father’s day promotion on ground and with Agencies.
· Performed briefing sessions to promoters and agencies during on ground promotions.
· Performed a market study for William Lawson’s along with focus groups to identify recurring trends.
· Analyzed purchasing and drinking habits of focus groups to compare to market study.
· Converted gathered information into presentations and briefs.
· Managed Dewar’s sponsored events on ground in various venues with suppliers and organizers.
· Monitored the bar in various on ground activations for Dewar’s and Grey Goose.
· Tracked the drinking habits of consumers in events by keeping track of stock	
· Identified key Branding touch points during sponsored events such as Men’s world and Beirut Holidays
· Performed off-trade market studies and merchandising restructuring in key sale outlets	
· Identified Dewar’s Scratched critical selling locations with brand manager via performing market visits.



EDUCATION

UNIVERSITY LA SAGESSE	2011 - 2014
Bachelor degree in Marketing 

COLLEGE SES SOEURS DES SAINTS-COEURS SIOUFI	1996 - 2011
French baccalaureate in Economics & Sociology



UDACITY ONLINE UNIVERSITY	2012 - 2016
Courses in marketing

Part time jobs, internships were taken to further my knowledge and experience, as well as finance my education both at university and online.






ONLINE SEMINARS

TED Talks – David Pogue	2006(Posted)
Simplicity Sells

TED Talks - Seth Godin	2007(posted)
How to get your ideas to Spread

TED Talks - Seth Godin
The tribes we lead	2009(posted)

TED Talks – Johanna Blakely	2011(posted)
Social media and the end of gender


SKILLS
Languages: English, French & Arabic – fluent written and spoken Computer Skills: advanced performance in MS office, programming skills

INTERESTS AND ACTIVITIES
I have interests in trying new things, taking part in exciting activities constantly pushing me outside of my comfort zone, staying up to date with the music industry, clubbing, sports and sociology. I enjoy watching movies/series, reading books, keeping up to date with international business magazines and traveling.

PERSONAL DATA
29/07/1993
Lebanese Single

References:
Available upon request.










































 


