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PROFESSIONAL SUMMARY
A proactive, fast-paced, and detail-oriented individual with a one-year intensive experience at Middle East’s leading e-commerce platform: noon. Skilled in data analytics, campaign planning and execution, researching and analyzing trends for revenue-maximizing interventions, and liaising with cross-functional teams to exceed targets. Eager to showcase my capabilities, work with bright individuals, and take on exciting challenges.

EXPERIENCE
noon E-commerce, Dubai, UAE (hybrid)                                                                                              03/2022 - 05/2023
Growth & Digital Strategy, Site Merchandising Operations Associate (Beauty & Health)
· Directed campaigns and strategic interventions—from planning to execution—which contributed to category growth for beauty and health in terms of customer acquisitions, click through rates, units sold and more.
· Prepared reports on post campaign data analysis contrast to benchmark dates by covering fundamental e-commerce data metrics. Made correlations, identified fallbacks and opportunities, and provided viable recommendations to boost traction and revenues for upcoming campaigns.  
· Managed the daily strategic execution of push notifications to various customer affinities and tailored pushes to each segment. Increased engagement and conversion rates by optimizing content based on past data and seasonal trends. 
· Liaised with commercial, marketing and CRM teams to select top deals and content to highlight on different channels (emails, PR, catalogs, social media) based on stock availability, competitiveness, trends, sentiments and partnerships. 
· Developed an inclusive annual category campaign calendar through previous data trends and monthly sentiments. Calendar was later adopted by commercial and merchandising teams. 
· Gained a solid understanding of FMCG brands and premium brands, their customer segments, and periodic demands. 
· Provided UTM links with unique product assortments to brands and influencers. Analyzed link performances and shared findings to further encourage redirecting brand and influencer audiences onto the noon platform.
· Benchmarked competitors’ campaigns, content, and taxonomies; provided viable innovative ideas to implement with the objective of becoming trendsetters for the beauty and health categories. 
· Collaborated with a gated brand and accurately represented its unique campaigns on the noon platform. Compared each campaign’s success on noon’s platform relative to the gated brand’s own channels. Communicated findings with the brand and implemented strategic tweaks to boost revenues and encourage monetization.
· Regularly briefed in relevant content (based on data and trending sentiments) to copywriters and design teams to create captivating digital assets which boosted click through rates and positively influenced sales.
· Created a comprehensive standardized operating procedures document on the daily category growth operations. This document was later referred to by all members of the team, particularly new joiners, to facilitate their daily tasks.
· Conducted regular site quality checks (QCs) to ensure accuracy for a seamless customer journey.
· Held several meetings to mentor new joiners on growth operations and encouraged ownership of tasks while keeping an open communication for any queries to address.

SchemaZone, Toronto, Canada (online)                                                                                                 05/2021 - 07/2021
Marketing Specialist Intern
· Conducted intensive research and analysis on capturing and retaining customers on social networks. Made some interesting and useful discoveries during the process that were later adopted by the company.
· Wrote several articles and created marketing content to be published on social networks and media outlets.

EDUCATION
American University of Beirut (AUB), Beirut, Lebanon 				               	   09/2017 - 10/2021 
Bachelor’s degree in Business Administration, concentration in Marketing | minor in Philosophy
GPA: 3.42/4 – Dean’s Honor List 
International School of Choueifat, Abu Dhabi, UAE                                                                          09/2003 - 06/2017
High school diploma
GPA: B+ 

CERTIFICATIONS     
McKinsey Academy, Forward Program (includes badge)
Strategy Consulting, BCG virtual experience program (includes badge) 	
The Fundamentals of Digital Marketing, Google Digital Garage course (includes certification)	
Data Analytics Consulting, KPMG virtual experience program (includes certification)	

SUMMARY SKILLS
Languages: English/Arabic.
Computer skills: Microsoft Word, Excel, PowerPoint, Power BI/Google Analytics, Documents, Sheets, Slides/BigQuery/Looker/Jira/SPSS/Mailchimp/Visio/Lucid Chart/Canva/iMovie/Social Media/Windows/MacOS.
Soft skills: Strong written & verbal communication/Team player/Proofreader/Meticulous/Consistent/ Creative/Efficient/Compassionate/Productive/Organized/Responsible/Supportive/Active listener.
Interests: Writing/Research/Ted Talks/Reading/Knitting/Philosophy/Astronomy/Classical music.
