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Summary
Lebanese American University graduate. Self-driven and diligent marketer in setting marketing strategies. Implanted 3 marketing strategies to reach optimal results with Studypedia, IRADA, and LAU Nestle’s Case Competition. Worked as Sales Associate for two years at Azadea (Massimo Dutti) ranked 1st Sales associate. Strong communication and problem-solving skills with high emotional intelligence. 
[bookmark: _gjdgxs]Education
Lebanese American University (LAU), Beirut, Lebanon                               Sept. 2016 – June 2019
Bachelor of Science in Business – Emphasis in Marketing (C.GPA 3.02)
Honors
Honor List                                                                                                               Jan. 2018 – June 2019
GPA above 3.2
[bookmark: _30j0zll]Beirut Baptist School (BBS), Beirut, Lebanon 	                                    Sept. 2000 – May 2016
Lebanese Baccalaureate, Series ES, Economics and Sociology.
[bookmark: _1fob9te]Professional experience
Fitness Zone Verdun, Lebanon 
 June 2021 – March 2022
Senior Sales 
· Handled client relationship and maintained customer retention. 
· Informed clients about the membership details. 
· Followed up with clients and answered all their questions. 
· Started cold calls and communicated with potential clients on the phone to increase the number of clients in the gym. 
· Reached personal target and team target every month. 
· Gave tours for new members and potential clients around the gym.

Philip Morris International, Sarkis Group, Lebanon                                                                     December 2019 – October 2020
Senior IQOS Sales Expert
· Handled customer service using modified interactive system Odoo. 
· Acted as a Tele agent solving consumer complaints and escalated complex cases to upper management. 
· Sold devices to consumers more than 20 devices sold with 20 minutes exceptional customer service for each consumer. 
· Handled online channels and digital media communications using Sprinklr social platform 
· Solved consumer queries via Sprinklr and GS Wave, communicated reactively to consumers concerns (solved 10 cases in  3 minutes) 
· Engaged  with all of 49 employees to reach target assigned by manager.. 
· Took responsibility for all the after-sale services to follow up and call consumers for feedback and updates for customer retention. 
· Emailed consumers and employees on regular basis to meet daily KPIs and close all sales target on time. 
· Follow up with consumers via call for after-sales service related to device warranty. 
· Acted as an Tele agent answering consumer complains and sentiments. 

Bank Du Liban, Hamra, Lebanon                                                                     August 2019 – December 2019 
Executive Secretary
· Handled paper work in office     
                                                             
EduDMG, Ashrafieh, Lebanon                                                                    Feb. 2019 – May 2019
Assistant Manager
· Updated excel sheets and data payments concerning clients. followed up to handle their finances with clients.
· Contacted customers to join the class list and increase the total number of students in each class via direct marketing.
· Re-arranged their business-model plan to ensure customer satisfaction via altering the pricing strategy assuring payments without any conflict.
· Worked on social media platform and set a digital strategy to increase level of awareness on Facebook mostly.
· Managed client-relationship via email and phone by assisting with the general outline of the given courses.

[bookmark: _3znysh7]Irada, Beirut,                                     
[bookmark: _2et92p0]Sept. 2018 – Jan. 2018	
Marketing Executive
· Managed their non-profit learning center on all social media platforms with a differentiated positioning in the consumer’s perspective using niche marketing. 
· Identified their target market and increased their client database by 30% increase.
· Managed all the administration work and data collection of clients, analysed total capacity and expected sales using Excel.
· Monitored the repositioning of the center through social media metrics. (Google Analytics, Facebook.)
· Increased their awareness on Facebook reaching 8,000 people organically analysing the metrics and evaluated every content created.
· Created Facebook and Instagram pages for a new re-positioning platform within 2 months reached 200 followers on Instagram and 500 Followers on Facebook.
· Increased their level of awareness by 20% organically through creating content on their social platforms.

Studypedia, Beirut, Lebanon                                                                       July 2018 – August 2018	                 
Marketing Intern
· Contacted two of their sponsors to reach an agreement upon the events held to increase their awareness and plan a systematic awareness campaign for the events on their social media pages.
· Reached out more than 30 students via telemarketing on personal level to follow up with them.
· [bookmark: _tyjcwt]Increased their local awareness by highlighting their competitive advantage in comparison to their competitors by the aid of Instagram Boost and other social media platforms.
· Created Instagram posts via Adope.

Azadea, Massimo Dutti, Beirut, Lebanon                                                 June 2016 – Sept. 2018
Sales Associate/Fashion Advisor
· Worked in store as a fashion consultant with customer attaining the exceptional customer service and high communication skills.
· Participated in many training sessions such as “Exceptional Customer Service”, “Fashion Styling”, and “Sales Metrics” to become a professional sales associate aligned with the brand’s positioning. 
· Communicated with many diverse customers and promoted the shopping experience presented in-store focusing on the customer’s needs through applying smart tech application (RFID).
· Ranked top 2nd Sales Associate of the month out of all the team members in-store.
Extracurricular activities                   	                                                              
Lion Case Study Competition with Nestle                                              Fall 2016 – 2017
Created a marketing strategy to reposition Lion Cereal as a brand by settling a marketing strategy for judges from product enhancements to features added and change in product package to reach their target market.
Shot advertisements for the brand to reposition it and grab attention on social media.
Skills and interests
Languages: 	Fluent in spoken and written Arabic, English. Intermediate in spoken French.
Computer:                MS Office (Excel, Word, PowerPoint, Outlook). .
 
[bookmark: _3dy6vkm]Interests:		Social psychology, consumer behaviour, entrepreneurial marketing, advertising, photography, sports (football, swimming, skiing, biking), public speaking, emotional intelligence, and reading philosophy and psychology books specifically. 
Skills:			
Retail, direct marketing, marketing strategy, RFID, SPT (Segmenting, Positioning, and Targeting), e-commerce, interpersonal communication, online marketing, sales metrics, product marketing, leadership, organization, creativity, POS, product merchandise, luxury retail, emotional intelligence, body language, and creative problem-solving skills. 
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