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INTRODUCTION
Hi! My name is Layane Mneimneh, and I'm a

second-year university student studying

graphic design. I have a passion for visual

communication and using design to tell stories

and solve problems. In my first year of studies,

I honed my skills in typography, web design, 

and color theory, as well as gained experience 

in software mostly in Adobe Illustrator, Photoshop,

After Effects & Adobe XD.  And now in my second

year I learned more about Branding, Layout, Art

Direction... I'm excited to continue learning and

growing in the field of graphic design, and I look

forward to using  my skills to make a positive impact.
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Branding and identity
I studied Branding I and II, learning about logo changes, rebranding, brand

identity and finding USP and UGPs. In Branding II, I had a big project creating

an airline brand from scratch; from the logo to the stationaries, BTL materials...
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For my final project in Branding 1, I made a special Christmas chocolate box for

Patchi. It's a small, round box with three chocolates inside. Each chocolate has a

word on its wrapper that, when put together, forms a sweet message. The box has

two parts: one acts as a lid, and the other reveals a rectangular box holding the

chocolates. It's meant to be hung on a Christmas tree for a festive feel.
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For my final project in Branding II, I undertook the task of creating an airline from

scratch. I conceptualized "Bounce Airlines," an inflatable airline, selecting colors that

resonate with my brand and personality. From crafting the logo and designing

stationery to creating boarding passes and even conceptualizing the aircraft, every

detail was meticulously planned. Additionally, I developed BTL materials to complement 

he brand's identity and enhance its marketing efforts.
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BOARDING PASS BEIRUT RH AIRPORT

NAME

FLIGHTGATE

SEAT

TIME

ISABELLA FROST

BA5671

145A

13:30

FROM

TO

BEIRUT

PARIS

HAVE A WONDERFUL FLIGHT

09197517 3759231 021 21 A

09197517 3759231 021 21 A

ISABELLA FROST

FLIGHT:  BA567
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SEAT: 145A

BEI --- CDG
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Oliver Starling
Co-Pilot

+961 76 276 363

oliverstarling@ba.com.lb

ID: 36367272
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Print designs as in posters, brochures, business cards...

In a recent project, I designed two billboards to promote a supermarket opening.

The first, a teaser, used Happy's purple and yellow colors to hint at a connection

to the Lakers, generating curiosity. The second billboard, focused on the official

announcement, continued the color scheme for consistency. It prominently displayed

the supermarket's logo and inviting imagery to attract customers to the grand

opening event, effectively communicating excitement.



For a layout and composition assignment, I crafted an A5 gym flyer. To grab

attention, I employed red on a black background for striking contrast,

enhancing it with impactful photos.



In another layout class assignment, we were tasked with selecting a graphic designer

to feature in a mini magazine showcasing their work and achievements.



STATIONARIES

As mentioned before, here is stationaries I designed for my Branding II project:



In my first year of studies, I had a project where I had to make menus and other materials

for a restaurant. I picked an Italian restaurant called Bella Vita Trattoria. I designed the

logo to feel Italian with the fonts and colors. Then, I made sure everything else, like the 

stationery and menus, matched that Italian style.



In my Typography I final project, we had to design a magazine cover and two inside

pages. We also had to pick a font to talk about in the magazine. I chose Helvetica

because it's clear, consistent, and neutral, making it easy to use in different contexts.



digital designs

Our doctor requested that we

develop a healthy chocolate

bar, covering everything from its

name and packaging design to

an Instagram post. In response,

I came up with "NutriCocoa,"

a sugar-free chocolate bar.



In my digital marketing class, I had another project which involved creating a

poster for a product, and I opted for Coca-Cola Cherry. The first design is intended

for social media platforms like Instagram, while the second one is designed for email

marketing purposes.



This is one of the posters I designed

in my first year of studies. It ’s basically

our childhood  lebanese juice,

called “Haram” that means a pyramid

in English. 



This was one of my projects in my Art Direction I class, focusing on perspective and

color correction exercises. We were tasked with placing a car onto a road picture

and making it appear realistic.



In my drawing class, the teacher asked us

to create a portrait of ourselves. We had

to split the picture in half, with one side

showing our face and the other side

illustrating things we enjoy. However, we

had to draw each illustration separately.



client work3
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Physiotherapy

This logo was crafted for a recently graduated

physiotherapist embarking on her journey to

establish her professional identity. It was thought-

fully designed, taking into account all of her

specifications and preferences.



Based in Montreal, Canada, this client is the

owner of a soccer club. Seeking a rebranding,

he began sketching his ideas and sharing them

with me. After incorporating all of his requests,

this was what the final rebranded logo looked like.



The client was getting ready to start her first

business—a bag brand called Cerise. She sent

me her instructions, asking for a simple design.

So, I made the first logo as her primary one

and the second as a secondary one.



PERSONAL PROJECTS (FOR FUN)4
I ceberg Iceberg

While enjoying my favorite Lebanese

chocolate milkshake, I couldn't help but

notice how outdated their logo appeared.

Inspired to update it, I started a rebranding

project. I even made a version with softer

pastel colors, thinking about their ice cream

products, as pastel colors look great

with ice cream.



Now, let's shift our focus to their packaging design, which is also quite old-fashioned.

I chose to redesign it completely, creating a more lively and contemporary version.

I ceberg

chocolate

200mL

ShakeShake



I also like to create illustrations from people’s photos in my free time.

Here is some of the illustrations I drew:

“ ”“ ”

soul-sisters
(n.) connected eternally, praying and cheering
for eachother, laughing till stomach hurt, and
somehow makes everything all right.
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+961 76 841 872

layanemneiimneh@hotmail.com

Beirut, Lebanon


