Marine Deslandes
Beyrouth, Lebanon | (+961) 76456088 | email | Marine Deslandes| French
Education
American university of Beyrout (AUB), Beyrouth, Lebanon
Bachelor of Business concentrating in marketing                                                                                                                          August 2022– May 2025
Athenée, Beyrouth, Lebanon                                                                                                                                                             September. 2009– June 2022
French Baccalaureate with distinction, Economic and English literature Emphasis
Professional Experience
Intern in Social Media, Marketing, and E-commerce, Aïshti, Beyrouth, Lebanon                                                                  June 2024 –August 2024 
· Planned and executed digital marketing campaigns aligned with luxury brand identity.
· Researched market trends and provided actionable insights for strategies.
· Boosted online engagement through content creation, social media, and e-commerce optimization.
Marketing and Inventory Management Intern, Primaflex, Ayoub industries, Beyrouth, Lebanon                            June 2023 –July 2023
· Analyzed sales data and seasonal trends to forecast product demand and optimize inventory levels.
· Identified slow-moving inventory and developed promotional strategies to drive sales.  
· Designed and executed clearance campaigns and bundle deals to reduce surplus stock. 
	
Extracurricular Activities
Event volunteer, Women in Data Science, Beyrouth, Lebanon                                                                                                April 2024– April 2024	
· Contributed to the organization and logistics of the Women in Data Science conference at the American University of Beyrouth.
· Gained hands-on event coordination experience while staying updated on the latest trends in data science.

Brandstorm competition, L’Oreal, Beyrouth, Lebanon.                                                                                                              January 2024– February 2024
· Identified a gap in the hair professional market and developed an innovative tech product concept to address it.
· Collaborated with a team to refine the concept, leading to a Top 10 finalist position in a global competition.
Chief Scout, Group Athenée de Beyrouth, Beyrouth, Lebanon                                                                                                     September 2012– September 2020	
· Organized camps and community events, fostering teamwork and leadership.
· Led fundraising initiatives, supporting NGOs and distressed communities.
University ProjectsW
Tash and Ley, Developing Business Plan workshop                                                                                                           November 2024– December 2024
· Created a business plan with marketing strategies and financial analysis.
· Proposed solutions to mitigate risks and maximize growth opportunities.
Poppins, Digital Content Creation                                                                                                                                         November 2024– December 2024	 
· Designed a persona-focused marketing campaign with SMART goals and KPIs
· Delivered a gamification strategy and detailed content calendar.
Knotty Dream, Digital Content Creation                                                                                                                              October 2024– November 2024	 
· Designed and developed a complete website for Knotty Dream.
· Implemented user-friendly navigation, dynamic product categories, and testimonial sections to enhance customer experience and drive engagement.
Trend Buds, Digital Marketing                                                                                                                                                April 2024– May. 2024
· Developed a digital marketing plan with a target persona and SWOT analysis.
· Designed a SMART-driven strategy with influencer collaborations and KPIs to boost conversions in Lebanon and the MENA region.

Functional Skills: Content Creation, Social Media Strategy, Market Research
Soft Skills: Leadership, Event Coordination, Team Collaboration
Technical Skills: Microsoft Office (Excel, PowerPoint, Word), Canva, Mailchimp, CapCut
Languages: French(Native); English(Fluent); Arabic (Fluent); Spanish (Beginner)

Certificates
Google certified digital marketing course                                                                                                                                    September 2024– October 2024
NXL Youth Empowerment Program                                                                                                                                               December 2024– December 2024
Inside LVMH                                                                                                                                                                                         May 2024– July 2024

