Tatyana Mamlouk
Achrafieh, Beirut | +961 70 695 208 | tatyanamamlouk@gmail.com
Passionate about design and management, I am a creative and strategic individual capable of leading teams towards innovation while optimizing efficiency. 

Education
Master | 2024-2026 | lebanese academy of fine arts
Master in Global Design
· Product Design, Ux/Ui design, Graphic Design
Bachelor| 2019-2023 | saint joseph university
Business Administration
· Business Strategy, Marketing, Financial Management
Experience
   Digital Marketing | AKH Beauty | jully- november 2022
   Strategic Thinking: Able to design innovative and effective strategies tailored to the company’s objectives, optimizing long-term performance and ensuring sustainable growth.
  Creative Problem-Solving: Excellent ability to approach challenges creatively, finding practical and original solutions to overcome obstacles and improve processes.
  Data-Driven Decision Making: Skilled at analyzing data to guide decisions, using performance analytics and customer insights to adjust strategies and maximize results.
Business analysis | Supermont | january- june 2017
  Business Needs Analysis: Collaborated with stakeholders to identify and understand business requirements, providing tailored solutions to improve processes and performance.
  Process Optimization: Conducted market research and data analysis to recommend improvements, reducing costs and increasing operational efficiency.
  Project Management and Performance Tracking: Oversaw project implementation, ensuring results were tracked and strategies adjusted for success.
CONTENT MANAGER | L’ARMOIRE DE LANA |  FEBRURARY – JULLY 2018
  Content Strategy and Planning: Developed and executed a content strategy aligned with the brand's identity, focusing on fashion trends, product promotions, and customer engagement.
  Content Creation and Editing: Produced and edited high-quality content for the website, social media platforms, and email newsletters, ensuring consistency with the brand voice and visual style.
  Audience Growth and Engagement: Managed social media campaigns, analyzed performance metrics, and optimized content to increase audience engagement, brand awareness, and drive sales.
Abilities
  Strategic Thinking: Able to design innovative and effective strategies aligned with company objectives, optimizing long-term performance and ensuring sustainable growth.
  Creative Problem-Solving: Strong ability to approach challenges creatively, finding practical and original solutions to overcome obstacles and improve processes.
  Data-Driven Decision Making: Skilled in analyzing data to guide decisions, using performance analytics and customer insights to adjust strategies and maximize outcomes.
  Creative Design Solutions: Expertise in developing visually appealing and functional design concepts, ensuring an optimal balance between aesthetics and user experience across various platforms.
  Brand Identity Development: Skilled in creating and maintaining consistent brand identities through design, ensuring that visual elements align with brand values and resonate with target audiences
Skills
Languages : French, Arabic , Spanish , English
Software : Adobe Indesign , Adobe Illustrator , Figma, Rhino , Microsoft World , Microsoft Excel 
Interest 
Traveling ,Pilates, Yoga, Horse riding, Design, Fashion
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