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Professional Summary
Data-driven digital marketing specialist with a BBA in Marketing and currently pursuing an MBA in Digital Marketing. Experienced in campaign planning, content creation, and customer analytics. Skilled in Google Analytics, social media ads, and CRM platforms. Adept at conducting market research and interpreting data to inform strategic decisions. Passionate about leveraging digital channels to drive brand growth and optimize ROI.
Work Experience
Office Administrator and Marketing Support
Proximie — Beirut, Lebanon
Nov 2023 – Present
Supported marketing team with market research, campaign planning, and digital content creation.
Coordinated internal communications, calendar management, and travel arrangements.
Contributed to HR functions including onboarding and employee records via HiBob.
Managed office operations and assisted in event and project coordination.
Customer Service Representative
Loolia (Parallel Health and Beauty LTD)
Feb 2023 – Jun 2023
Handled customer inquiries and complaints, achieving high satisfaction levels.
Collaborated with sales to upsell products and enhance customer experience.
Monitored customer feedback and maintained accurate CRM records.
Customer Relations Intern
Arab Bank — Beirut, Lebanon
Jun 2022 – Aug 2022
Assisted clients with account services and transactions.
Helped resolve complaints and supported client documentation processes.

Private Tutor (Freelance)
Oct 2021 – Jun 2022
Designed customized lesson plans, improving academic performance and confidence.

Education
MBA in Digital Marketing (In Progress)
Université La Sagesse (ULS)
- Focus: Digital strategies, SEO/SEM, analytics, and campaign management.
BBA in Marketing and Advertising
Arts, Sciences and Technology University of Lebanon (AUL)
- Final Project: 'The Influence of Social Media Marketing on Consumer Behavior: A Case Study of Cosmaline.'

Certifications
Basics of Digital Marketing — UniAthena & Cambridge International Qualifications
Basics in Human Resource Management — UniAthena
Diploma in Human Resource Operations — UniAthena

Skills
Digital Tools & Platforms: Google Analytics, Facebook Ads Manager, CRM Systems
Marketing Skills: SEO, Social Media Marketing, Email Campaigns, Content Creation, Data Analysis
Soft Skills: Problem Solving, Communication, Time Management, Attention to Detail, Team Collaboration
Languages: English, Arabic, French
Interests
Exploring digital marketing trends
Building brand identity and strategy
Customer experience optimization
