
I  AM AN EXPERIENCED MARKETING PROFESSIONAL 
SPECIALIZED IN CONTENT MARKETING IN GENERAL & SOCIAL
MEDIA 
WHERE I CAN APPLY MY KNOWLEDGE AND SKILLS FOR
CONTINUOUS IMPROVEMENT. 

P R O F I L E  

E X P E R I E N C E  

D I G I T A L  M A R K E T I N G  M A N A G E R  

Training Teams, Developed a social media strategy to increase 
the Sales process
Training a team of 3000 salesmen in 5 Countries 
Creating Content for marketing campaigns in general (ads, 
digital marketing, commercials )  
Developing and execute a strategic plan to achieve sales targets 
and expand our customer base
achieving more than 500k $ revenue to the company (e- 
commerce based )

supervision on social media accounts and creating social media
creative content 
Developing Social media content based on pre-approved client
strategies
developing a digital marketing strategy and creating creative
content for commercials 

I B T I C A R  A G E N C Y                                                    |       2 0 1 6  -  2 0 1 8  
S Y R I A  

S A L E S  &  C O N T E N T  M A R K E T I N G  M A N A G E R  
P H O E N I X  F O R  M A R K E T I N G                                             |       2 0 1 3  -  2 0 1 7  
A R M E N I A , L E B A N O N ,  S Y R I A ,  A L G E R I A ,  T U N I S I A ,  T U R K E Y    
 

F A Y E Z
H A S S O U N   
                     
M A R K E T I N G   P R O F E S S I O N A L  

 

 

Training on  Content marketing, Sales,  Digital marketing,
leadership and more
Creating an effective powerful training plan to apply the
knowledge
Training over 100 Trainee

T R A I N I N G  S P E C I A L I S T  
T A N A M I  C E N T E R          ( P A R T  T I M E )                               |      2 0 1 7  -  2 0 1 8  
S Y R I A  

E D U C A T I O N  

S Y R I A  -  T I S H R E E N  U N I V E R S I T Y   
  2 0 1 4 / 2 0 1 8  

B A C H E L O R  O F  M A R K E T I N G   

L E B A N E S E  I N T E R N A T I O N A L  U N I V E R S I T Y    
2 0 1 8    

B A C H E L O R  I N T E R N A T I O N A L  B U S I N E S S E S  

C O P Y W R I T E R  &   C O N T E N T  C R E A T O R  
T H I N K  M E D I A  L A B S                                                                     |      2 0 1 8  - 2 0 1 9  
B E I R U T  

acquiring more experience in new markets such as DUBAI and KSA
developing new creative content for digital marketing plans

S O C I A L  M E D I A  M A N A G E R  
S O C I A L  L A B                                                                       |             2 0 1 9  
B E I R U T  

managing the content plans for the client in a weekly schedule, 
focusing on creating creative shareable content 
advising bloggers and influencers how to create more 
engagements 
create ad campaigns and achieving massive reach 



  C O U R S E S  

T H E  S T R A T E G Y  O F  C O N T E N T  M A R K E T I N G  

U N I V E R S I T Y  O F  C A L I F O R N I A    ( 4  C O U R S E S )  

I N N O V A T I O N :  F R O M  C R E A T I V I T Y  T O  E N T R E P R E N E U R S H I P
S P E C I A L I Z A T I O N  

U N I V E R S I T Y  O F  I L L I N O I S  A T  U R B A N A - C H A M P A I G N  
( 7  C O U R S E S )   
 

 

 

 

T H E  A R T  O F  S A L E S :  M A S T E R I N G  T H E  S E L L I N G  P R O C E S S  

N O R T H W E S T E R N  U N I V E R S I T Y  ( C O U R S E R A )   

D I G I T A L  M A R K E T I N G   S P E C I A L I Z A T I O N  

U N I V E R S I T Y  O F  I L L I N O I S  A T  U R B A N A - C H A M P A I G N  
( 7  C O U R S E S )    
 

S A L E S  S T R A T E G I E S :  M A S T E R I N G  T H E  S E L L I N G  P R O C E S S
S P E C I A L I Z A T I O N  

T H E  U N I V E R S I T Y  O F  C H I C A G O  (  4  C O U R S E S )    

F U N D A M E N T A L S  O F  D I G I T A L  M A R K E T I N G ,  S O C I A L  M E D I A ,
A N D  E - C O M M E R C E  

U N I V E R S I T Y  O F  P E N N S Y L V A N I A  ( E D X )  
 

S A L E S  T R A I N I N G  F O R  H I G H  P E R F O R M I N G  T E A M S
S P E C I A L I Z A T I O N  

H U B S P O T  A C A D E M Y  ( 4  C O U R S E S )  

O R G A N I Z A T I O N A L  L E A D E R S H I P  S P E C I A L I Z A T I O N  

N O R T H W E S T E R N  U N I V E R S I T Y  ( 6  C O U R S E S )    
 

I N T R O D U C T I O N  T O  P R O J E C T  M A N A G E M E N T  P R I N C I P L E S
A N D  P R A C T I C E S   S P E C I A L I Z A T I O N  

U N I V E R S I T Y  O F  C A L I F O R N I A ,  I R V I N E  (  4  C O U R S E S )  
 

T R A I N I N G  O F  T R A I N E R S  ( T O T )  

  A M E R I C A N  B O A R D  O F  C E R T I F I C A T I O N  
( 9 9  H O U R S  T R A I N I N G )  
C E R T I F I E D  T R A I N E R  
 

I N T E R N A T I O N A L  L E A D E R S H I P  A N D  O R G A N I Z A T I O N A L
B E H A V I O R  

U N I V E R S I T À  B O C C O N I    

S O C I A L  M E D I A  M A R K E T I N G  S P E C I A L I Z A T I O N   

N O R T H W E S T E R N  U N I V E R S I T Y    ( 6  C O U R S E S )  
 

L I N K E D I N :  / F A Y E Z - H A S S O U N  

S O C I A L  M E D I A  

0 0 9 6 1 8 1 9 1 2 6 1 4  

N A T I O N A L I T Y :  S Y R I A N  

B E I R U T  ( L E B A N O N )    

F A Y E Z . H A S S O U N . 9 3 @ G M A I L . C O M  

 

C O N T A C T  

C O N T E N T  S T R A T E G Y  F O R  P R O F E S S I O N A L S  S P E C I A L I Z A T I O N  

N O R T H W E S T E R N   U N I V E R S I T Y    ( 5  C O U R S E S )  

B U S I N E S S  F O U N D A T I O N S  S P E C I A L I Z A T I O N  

U N I V E R S I T Y  O F  P E N N S Y L V A N I A   ( 6  C O U R S E S  )  
   
 

M A R K E T I N G

C E R T I F I E D  T R A I N E R

P O S T - S A L E  R E L A T I O N S H I P

M A N A G E M E N T

P R O J E C T  M A N A G E M E N T

S E L L I N G  S K I L L S

S O C I A L  M E D I A  S T R A T E G Y

C O N T E N T  D E V E L O P M E N T

C O P Y W R I T I N G

L E A D E R S H I P

S E O  A N D  G O O G L E  A N A L Y T I C S

P U B L I C  S P E A K I N G

W R I T I N G

C O P Y  E D I T I N G

N E T W O R K I N G

S T R A T E G Y  P L A N N I N G

C R E A T I V E  M I N D S E T

A N A L Y T I C A L  S K I L L S

G A I N I N G  C O M M I T M E N T

S K I L L S  


