ALI AWADA	                                                         Beirut, Lebanon   |   +961 3 822 953   |   3liawada@gmail.com

EXECUTIVE PROFILE
[bookmark: _GoBack]I am a keen and result-oriented professional with more than 6+ years of experience in the media sector, with rich experience in executing detailed Marketing strategies for a variety of clients. I am interested in a challenge that will enrich my creative and technical skills. My aim and mission is to be in a creatively open-minded professional hub that can truly deliver out-of-the-box results and actions. 


SKILLS SUMMARY

Technical Skills:							Personal Assets:
Market Research							Team Player
Social Media Expert (Technical & Strategy)				Decision Maker
Project Management						Humble & Loyal
Strategic Planning						Ambitious Humanitarian
Marketing Strategy
Account Management
Briefing
Design Management
Sponsorship Management (Negotiation & Contractual)


CAREER PROGRESSION

Brand Manager                                                                                                           May 2013 – October 2016 
Foodco Food Trading – Dubai (Moto Energy Drink)

Accomplishments:
Gathering all the various skills and expertise gained in all of the above, I finally was able to create a full annual Marketing plan based on studies and extensive research, which will cover all the sectors on the ground, and online. 
I have created 2 large-scaled brand launches in the Maldives and Mauritius that I can be proud of. Also, I have created a centralized communication structure for the team, and created the brand guidelines for moto.

Key Role:
- Setting up the brand's overall strategy for international, regional, and national markets. 
- Creating annual Marketing Strategies, Product Positioning Strategy, Sales lead generation, milestones, and budgets.
- Creative conceptualization management (Campaign based)
- PR strategy implementation and management
- Social Media broad strategy (Brand positioning, Budget allocation, Design management, Creative Writing, Ad management, campaign creation, tracking & reporting, etc...)
- Sponsorship deal management (Negotiation & Finalization)
- On-ground activation planning, implementation and management 
- On-trade (Hotels, restaurants and cafes) account management 
- Generating Sales 
- CSR activities
- Brand awareness through various media platforms (Media Buying, Social Media, SMS, etc...)
- Retail segmentation and sales techniques for various sectors (supermarkets, groceries, hotels, etc...)
- Opening up new markets

Knowledge and Experience:
- Event planning and on-ground execution management
- International Market studies and management for brand placement, sales mechanisms, reporting and solution creation
- Domestic market experience on brand placement, sales techniques, retail sales & marketing (ROI Driven)
- On-trade (Hotel) & nightlife (Night Clubs) product placement and management (ROI Driven)
- Product distribution and logistics channels
- Product manufacturing process

Social Media Account Manager (my own company)                                                     June 2012 –Jan 2013 
Gazebo Design & Brand solutions

Accomplishments: 
After the quick growth and popularity of Social Media to people, that was my time to shine and to grab the opportunity to master the future of modern Marketing, and I did. I have taught myself all I need to know about these online platforms, and created a new personal revenue channel, and a new brand portfolio. 

Key Role:
- Implementing Social Media strategies in relevance to the brand/product/service. 
- Manage social media campaigns and day-to-day activities. Duties include online advocacy, writing editorial, community-outreach efforts, promotions, etc.
- Played the role of the company’s advocate on Social Media spaces, engaging in dialogues and answering inquiries
- Monitor effective benchmarks for measuring the impact of social media programs, and analyze, review, and report on effectiveness of campaigns in an effort to maximize results, and identify weaknesses
- Analyze Social Media third party advertising effectiveness and weaknesses
- Report and Analyze page(s) performance
- Monitor Social trends (Places, People, Video, etc…)

Brands Managed:
- Reed Exhibitions (6 Exhibition/shows)
· International Water Summit
· World Future Energy Summit
· Ecowaste (Exhibition)
· The International Jewellery & Watch Show
· The Airport Show
· ISNR (International Security & National Resilience show)
- Ibsais Sweets (Arabic Sweets shop) 

Account Executive                                                                                                              May 2011 - May 2012
TBWA/RAAD

Accomplishments:
This job was taken on by me as a freelancer to give my professional career a healthy jump, as I was eager to build my personal brand portfolio with an international Advertising Agency. The 3-month project I was working on for one client ended up with me staying with them for a full year and handling more than 4 clients during that period of time. 

Key Responsibilities:
- Working with agency colleagues to devise an advertising campaign that meets the client's brief and budget
- Presenting the campaign idea(s), mechanics, budget(s), and an action plan to the client
- Centralizing the communication mechanics between all parties involved with the client (creative, studio, copywriting, etc.)
 - Making pitches with brand leaders to win accounts
- Proof reading, design management, guideline auditing all collaterals before going to the client
- Brainstorming new innovative ideas that can maintain a lengthy relationship with the agency in respect of the client

Brands Managed:
- du Telecom
- Nissan
- Jacky’s Electronics
- Effect Energy Drink                       

Account Executive (My own company)                                                                         May 2011 –May 2012 
Gazebo Design & Brand solutions - Dubai

Accomplishments:
Starting off as an entrepreneur, this job has taught me so much of what I know today about the media sector, and how it works. I have evolved from an intern into a full time employee in 3 months after showing bright signs of taking on clients on my own. 

Key Role:
- Meeting with clients to understand their objectives and milestones towards their various projects
- Creating creative briefs 
- Interpreting project briefings to create an action plan
- Managing client requirements and presenting full project plans
(milestones, budgeting, time-management, problem solving, conceptual design/branding consultation)
- Process management of on-going projects 

Brands Managed:
- Arm & Hammer; toothpaste
- Nair: Hair Removal
- Tide: Washing Detergent
- Yellow tail: Wine
- Nedelberg: Wine

For the brands above, we have executed the below:
- Roll-up stands
- Display Stands
- Banners 
- On-ground branding (flags, hoardings, digital printed banners, etc…)
- Giveaways (Design & Production)
- Website design & implementation

Corporate Teller                                                                                             February 2008 – December 2010
BLC Ban (France) S.A. – Abu Dhabi

Accomplishments: 
This start to my professional career, was a straight-out-of-school job for me to pay the tuitions for my university degree, Higher National Diploma from the Center of Executive Education, by Edexcel. After completing my degree and moving on, this experience unlocked new personality traits I never thought I had! 

Key Role: 
- Cash Deposits
- Cash Withdrawals
- Cheque Deposits
- Salary Transfers
- International Transfers
- Cheque Clearing


EDUCATION & CREDENTIALS

Middlesex University - Center of Executive Education (Edexcel) - Dubai	               October 2012
Higher National Diploma – Executive Business Management
Project Management Professional (PMP)

PERSONAL INFORMATION
· Nationality: Lebanese
· Date of Birth: 11th April 1987
· Language Fluency: Arabic and English
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