rena kobeissi 
Objective
Being a university student I am exposed daily to one of Carpolos main targets “students”. Students understand, listen, and influence each other greatly, and I strongly believe that I can take advantage of my position and not only expand the brand through word- of-web marleting but also word-of-mouth. 
Skills & Abilities
· Creating cutomer value and engagement 
· Developing an integrated marketing strategy in order to partner to build cutomer engagement, value, and relationships
· Have a social presence 
· Managinf marketing information in order to gain customer insights 
· Very integrated with social media and the digital world 
· Skilled in the use of Microsoft, and powerpoiny

Experience
Dates From – To	Company Name	City, ST
Volunterr at Makhzoumi foundation 
Helped in preparing gifts for ophans for a christmas 
Helped in the inserting CV information of volunteers on excel
Education
2004– 2018	International College (IC)	Beirut, Lebanon
Lebanease baccalaureate 
Graduated with honors, and overall of 15/20 in the lebanease bacc.
2018-now  student at the Lebanese American University studying major in business marketing and a minor in digital media. 
Communication
I am a peoples person and it is one of the reasons why I chose marketing as my major. I want my carreer to involve engaging and building relationships with all kinds of people, as wall as working to expand brand names. 
Leadership
Participated in an MUN conference with GCLAUMUN as a delegate representing the UNHCR. 
Worked with Inara Lebanon to develop their social media presence
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